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FROM THE EDITOR ., cue zroena

When cattle producers call the Highlights from SimmApp:
ASA office, one of the most com-

mon questions I am asked, besides
how the weather is in Montana, is: ¢ Receive ASA alerts

“When is the deadline to submit o Read the latest SimTalk and

‘this™?” or “I am traveling, can I the Register magazine
find that on my phone?”

¢ Get the latest beef industry news

You are busy, and you want a ¢ Look at bulls featured in SireSource

quick, easy way to get the infor- ¢ Find industry, ASA, and AJSA events and deadlines
mation you need when you're out
in the field, delivering bulls, or

e Search for an ASA animal or member

taking steers to the local sale yard. You don’t have time * Read about SimGenetics producers, educational
to run in and warm up the computer to see when some- articles, and Herdbook programs and services on
thing is due or when an event is happening. ASA's blogs

Now, ASA has an app for that! Recently, ASA released ¢ Send SimGenetic cattle photos to ASA Publication.
the SimmApp. Producers can find the information right (You could find your photo on the cover of the
at their fingertips — on their smartphone. next magazine!)

From SimmApp, you can set reminders for ASA dead- Access ASA videos on YouTube
lines like Total Herd Enrollment, Association news and
updates, and announcements about events. Or, if notifi- Find ASA and AJSA Facebook, Instagram, and
cations bug you, don’t worry. You have to opt in to be Twitter pages
notified, and you can still access all the other informa-
tion SimmApp offers.

¢ Access press releases

I think you get the picture. This app gives cattle pro-

On your smartphone, you can ducers what they are looking for, right away. So, I guess
download the SimmApp on the in the future, you better be calling me just to ask about
Amazon App Store, Google Play, the weather in Montana. It’s been snowing all day today.
or Apple store. ST
Herdbull Alert! S
L The “Dam of Herdbulls"
Below are two sons
out of different sires.

Payweight — Sire

LSR Ms. Dakota 559R
x Rockmount
ASA#: 3424202

LSR Ms. Dakota 559R — Dam

JLG1 MR Payweight E738 ' S opm
ASA#: 3424205

ASA#: 3424203

For sale by Private Treaty.

e \ Three Cedars Simmentals
= » g Joe and JaNelle Garretson
«,“ 3

32860 Olive Branch Rd. e Sedalia, MO 65301
Mobile: (660) 287-3051 ¢ Home: (660) 366-4358

Three Cedars Simmentals Email: jlg1 @ohcmail.org ® www.threecedarsfarms.com
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Data and Details

Whitney Farm runs commercial cattle
with a data-driven mindset. “When I was in
the lumber business I was very data driven,”
recalls Wood. His initial goal was to have an
operation large enough to run as a viable
business. To accomplish this, he started
with 85 bred heifers, later purchased 90
heifer calves and 45 bred heifers, and is
now up to 250 head.

Wood immediately knew he wanted to
start with Simmental and Angus cattle.
“With SimAngus, we chose the best of the
Continental breeds, Simmental, and the
best of the English breeds, Angus,” explains
Wood. “Our two calf crops have certainly
proven that decision to be a good one.”

Starting with these high-quality SimAngus
females has allowed Whitney Farm to grow
quickly, and Wood continues to keep back all
females as replacements. Upon reaching the
capacity Wood would like, he plans to sell
heifers. “We hope to constantly improve our
herd by aggressive culling, and with a contin-
ued focus on the highest quality of Al and
natural service,” he explains.

All females are bred Al during the first
part of December, and cleanup bulls from
Gibbs Farm are turned out afterward for
60 days to produce a tight calving season.
All females calve outside and are required
to be self-sufficient.

Nutrition is an important part of Wood’s
breeding program. “In our nutrition program,
our cattle have access to their mineral ration
year round. We supplement our cattle with
a mixture of whole cottonseed and distillers
grain,” explains Wood. “We supply this sup-
plement beginning 30 days prior to breeding,
beginning November 1, and continuing 30
days after removing the cleanup bulls at the
beginning of March. We want their nutrition
and energy on the upswing during this criti-
cal period,” he continues.

CONTINUED ON PAGE 14

SmTaLk 11









Settling in With SimAngus

CONTINUED FROM PAGE 11

As a commercial operation, genetic selection at Whitney Farm
is as strict as within a seedstock program. Wood places a high
priority on the quality of bulls he AI's to and buys for cleanup,
placing priority on numbers and phenotype. “I want $API and
$TI to be in the top 5%, with high marbling and good disposition,”
he explains.

In addition to this focus, Wood always looks at the cow family
before choosing genetics, giving a lot of credit to the success of the
female. As an accomplished newcomer to the cattle business, he
appreciates having tools, like $API and $TI, when choosing bulls.

Forward Thinking Future

One of Wood’s future goals is to feed out steers on-site, and
have the ability to collect growth and carcass data. They have also
targeted a market for these steers by not using antibiotics unless
necessary, and also choosing to not use hormones. Wood quickly
points out that they will treat an animal with antibiotics if they
need it. “Obviously we won't let an animal suffer,” explains Wood.

However, they have found that with good management, antibi-
otics are rarely necessary, and by not using them an entire market
is opened up for their future. “We desire to market our cattle at
the best price and believe that in that market we get a premium,”
says Wood.

As part of this management program, all calves are currently
fenceline weaned. “We precondition all of our calves and always
fenceline wean. We think it’s the low-stress way to wean calves,”
explains Wood.

Forging Ahead

Family is a cornerstone of Wood’s opera-
tion. His wife, Terry, enjoys spending time
around the cattle, and the namesake of the
farm is their daughter, Whitney, who lives
in Brooklyn with her husband, Stephen,
and daughter, Cuyler. The farm employs
Roberto Rojas full time, who is skilled with
all aspects of running a cattle operation.

Wood has jumped into the cattle business
feet first, and has serious goals for the future
of Whitney Farm. “My goal is to manage our
business in a similar fashion in which we
set the standard in the lumber industry.

We were data driven to the point that we
measured everything that could be quantified.
We called our data points Key Performance
Indicators (KPI's) and we were so detail ori-
ented that nothing fell through the cracks.
We certainly have a way to go to attain the
excellence we strive for, but that is our goal,
Wood concludes. ST
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SimAngus™ Genetics Tolerate

the High-Altitude Environments

By Rachel Spencer, freelance writer from Wiggins, Colorado.

The Field name has been synonymous with Col-
orado ranching for generations. A sign of the times,
the cattle operation is now a family-owned LLC head-
quartered in Gunnison, Colorado. Tom Field, along
with his brothers, Mike and Pat, make up the owner-
ship of this operation with the longtime, expert
on-ranch management of Mike Wilmore.

Beginning in the 1880s, the ranch was a Hereford
operation, like many in the Gunnison area were at
their onset and remain today. When Tom Field gradu-
ated from college in the early 1980s, he purchased
the first Angus genetics and began crossbreeding,
making F1 black baldies.

“Then in about 1990, we began using some F1
bulls,” he said. “I'm not a real breed-loyal guy. Give
me cattle that will work and when I find ones that
work, I'm going to stick with them.”

In studying other operations that were successfully
integrating Simmental genetics, Field liked the cattle
and began utilizing SimAngus™ genetics and a few
purebred Simmental bulls. On the ground performance

The factors that drive decision making for the
Fields are well thought out and research based. They
made the choice to utilize Simmental genetics based
on their high-altitude environment and the availabil-
ity of PAP-tested bulls. PAP, or Pulmonary Arterial
Pressure tests, predict a bull’s likelihood to develop
high-altitude disease, also known as brisket disease.
Cattle living above 5,000 feet are most susceptible to
the disease that results in death.

is king for the Fields and that performance is the
basis for their well-defined selection program today.

The cow-calf operation in the state’s high country
is comprised of about 350 cows. Annually, 60 to 70
replacement heifers are developed with the majority
finding a job within the herd. Weaned calves and
bred cows are primarily the cattle marketed by
the ranch. The Fields have moved toward utilizing
SimAngus genetics, in part for their ability to
flourish in hard country.

That simplicity allows the Fields to grow their own
replacements and takes some complication out of
pasture groups. The Fields have used Simmental
genetics for over a decade.

“We've believed for a long time that hybrid bulls
provide us simplicity to manage grass and pasture,”
he said.

“We believe cross breeding is one of the genetic
tools available to us and we aren’t willing to risk that
our management is good enough in a very dynamic
and harsh climate to leave that tool on the table.”

Research Based

The Fields draw the proverbial line on PAP testing
at 40 and then, he said, do everything they can to
identify early any signs of respiratory disease in
calves and treat it.

“Our perception is that an animal with some
genetic propensity for brisket disease and has an
early respiratory event as a calf is a prime candidate
for brisket disease,” he said. “In the last five years, we
have not identified a mature animal that has suffered
a brisket disease event. Live cows, live calves. Live
cattle overcome a lot of things.”

The operation, like many in the high country of the
West, depend upon public land grazing with enough
for about half of the cow herd for a short time period.

“When we do go high, we're going to pressure
them at 8,000 or 9,000 feet,” he said. “We need to
be cognizant and conscious of the breed type and
the right management.”

The bulls Field sources are tested at an altitude
high enough to provide an accurate reading and
allows them to systematically select bulls that fit
the program that they anticipate will be successful.

“We are a no-surprise kind of genetics customer,”
he said. “We hate surprises. Our manager hates sur-
prises more than we hate surprises and we have
found with disciplined selection and having a great
relationship with our seedstock producer, SimAngus
bulls give us the most desirable outcomes with mini-
mal, if any, surprises.”

The Field’s operation is one of many high country cattle
operations that employ the use of federal grazing permits.




Soundness also is a consideration during
selection, given the harsh environment and
challenging climate. It is longevity, Field
said, from a crossbred cow and crossbred
bull that add up for the ranch.

Studying and making decisions based
upon expected progeny differences (EPDs)
have allowed the Fields to use the All Purpose
Index ($API) and then cull against extremes
in birth weight, milk and mature size.

“We need heifers that calve with minimal
assistance, if any,” he said, “and we want
cows that milk in the constraints of our par-
ticular environment, which is a relatively dry
environment with extremes in temperature.”

Moderation is the ideal outcome from the
Fields’ judicious selection. To that end, the
mature cows are what Field calls a metabolic
package of easy-calving females with great
dispositions.

“All those things add up and we think we're
passing on to feed yards cattle that will grow,
cattle that will grade, and cattle that will
yield,” he said. “We want our feed yard cus-
tomer to be successful, our packer customer
to be successful, and if they're both successful
we have a fine chance to stay in business.”

Even while maintaining the goal of future
generations on the ranch, the Field brothers
all work off the ranch and have enjoyed
building successful careers while keeping
their ranch roots. The three brothers are
located in Nebraska, Durango, Colorado,
and Boston. Much of what the brothers have
learned in their careers off the ranch about
management, development and innovation
have translated to managing the ranch. For
Field, the knowledge of Silicon Valley isn’t
that far removed from the ranch.

“From Silicon Valley, I've learned that
when you need to adapt and make a change,
do it,” he said. “Don’t wait around, don’t
spend too much time over-thinking it. When
you know you need to pivot, to shift, do it.”

Field’s three sons and nieces share own-
ership in the operation, and he expects the
younger Field children also will desire some
sort of involvement in coming years.

While the next generation builds their own
careers, the elder Fields are using their trade-
mark discerning, systematic style to develop
long-range, succession and transition plans.

“Any success we've had is because we
have an excellent manager,” he said. “We've
had good help, great neighbors, and because
we made the decision to build as simple an
enterprise as we could, we've been able to
make it work. We're proud of the fact that we
still have the ranch, we're a profitable enter-
prise, and we find for us a huge amount of
personal satisfaction from being engaged in
the business with our family, our neighbors,
and our community.”

Pulmonary Arterial Pressure
















HAIR SHEDDING SCORES:
A TooL To MATcH Cows TO

THEIR ENVIRONMENT

By Harly Durbin, Ph.D. student, and Jared Decker,
Associate Professor, University of Missouri Animal Sciences.

Editor’s note: Harly Durbin and advisor, Dr. Jared
Declcer, were recipients of the Walton-Berry Graduate
Student Support Grant_from the American Simmental-
Simbrah Foundation. This grant, started by Jim Berry
in honor of Dr. Robert Walton’s dedication to animal
breeding, supports the professional development,
success, and experiences of young animal scientists
by providing support for graduate study.

Savvy business leaders know how important it is to
identify and hire the right employees. Your staff needs
to be a good fit for the job. The same can be said for your
cow herd. Even within the same breed, performance varies
between individuals across different environments. Some
of this variation is due to interactions between genetics
and the environment. This is common knowledge for pro-
ducers but it can still be difficult to quantify, especially
when purchasing genetics from a different region. One
tool producers in heat-stressed environments and produc-
ers grazing toxic endophyte-infected (hot) fescue can use
to easily evaluate their “employees” is early summer hair
shedding scoring.

Background and How-to

Early summer hair shedding is an adaptive trait and an
indicator of tolerance to heat stress and fescue toxicosis.
Australian researchers developed the hair shedding scor-
ing system in 1960 (Turner & Schleger, 1960:). Similar
systems were independently developed by others, such
as University of Missouri (MU) livestock extension special-
ist Eldon Cole at the Southwest Research Center in Mt.
Vernon, Missouri. Observers realized later-shedding cattle
tended to have depressed growth and decreased reproduc-
tive success. Cattle are scored on a 1 to 5 scale with a 1
being completely slick (100% shed off), 2 being 75% shed
off, 3 being 50% shed off, 4 being 25% shed off, and 5
being a complete winter coat (0% shed off). It’s easy to
distinguish a 1 from a 5, but the scores in between can be
more difficult. As a general rule, cattle tend to shed hair
from front to back and top to bottom. So, a 4 will usually
have shed only on her neck. Similarly, a 2 usually has
winter coat remaining only on her belly and lower
hindquarters; however, there is some variability in the
order of shedding from individual to individual. We recom-
mend producers score their herd between late April and
mid-June depending on the climate in their region. Hair
shedding scoring is most useful when variability within
the herd is highest; for producers in the South that tends
to be early May.

The cost of compensating for employees that are a
poor fit for the job is a drain on profitability. Hair coat
removal via shearing or flame application has been

26 SmTALK
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suggested as one way to combat heat stress. Addition-
ally, producers grazing hot fescue can renovate affected
pastures; however, these solutions can be costly and
time consuming. A sustainable option is to address the
problem from the animal side by selecting well-adapted
cattle that will work for you and pay their keep. When
used with other management best practices, hair shed-
ding scoring is an easy-to-adopt evaluation tool with a
high return on investment.

Ongoing Research

As part of a broader effort to identify cattle well-suited
to their environment, producers enrolled in the Mizzou
Hair Shedding Project collected over 12,000 hair shed-
ding scores in 2016 and 2017, with 2018 and 2019
scores forthcoming. These scores came from approxi-
mately 8,000 crossbred and purebred cattle, including
1,800 head of registered Simmental (Figure 1). Most of
these cattle have been DNA tested to identify DNA mark-
ers associated with heat tolerance and fescue toxicosis
tolerance. This data is being used to create a hair shed-
ding score EPD for the evaluation of adaptation to heat
and fescue toxicosis. A hair shedding score EPD would
provide producers grazing toxic fescue and producers in
heat-stressed environments a way to gauge the potential
of bulls and females from other regions to succeed in
their herd. Preliminary estimates of hair shedding score
heritability range from 0.38 to 0.45, which is higher than
most weaning weight heritability estimates. This means
that approximately 40% of the variability in hair shed-
ding score is due to genetic variation and that genetic
progress can be made by culling cattle with high hair
shedding scores.

Although the goal of the Mizzou Hair Shedding Project
is to understand the genetic basis of early summer hair
shedding, hair shedding scoring is a useful selection tool
even in the absence of DNA testing. Using 2016 and
2017 Simmental weaning weight data for dams enrolled
in the Mizzou Hair Shedding Project and raw hair scores
(no DNA data incorporated), we find an approximately
12-pound increase in weaning weight each unit decrease
in hair shedding score (Figure 2). This means that in our
data, dams with a hair shedding score of 1 weaned 48
more pounds of calf on average than dams with a hair
shedding score of 5. The trend is similar in Mizzou Hair
Shedding Project Red Angus data and is consistent with
other estimates of the relationship between hair shed-
ding score and weaning weight in heat-stressed and
toxic fescue-stressed environments (Gray et al., 20110).
However, more rapid genetic improvement will always be
made with the use of genetic predictions and EPDs. Pre-
liminary genomic EPDs generated using 2016 and 2017
hair shedding scores and DNA data also show a clear

CONTINUED ON PAGE 28






HAIR SHEDDING SCORES J——

relationship with cow performance. Using all avail- Future Directions
able weaning weight data for calves weaned by Sim-
mental dams in the Mizzou Hair Shedding Project, we
find an approximately 14-pound average increase in
calf weaning weight with every point decrease in hair
shedding EPD (i.e., dams with better hair shedding
scores tend to wean heavier calves than those with

This past spring, about 5,000 new cattle were enrolled
in the Mizzou Hair Shedding Project. Most of these cattle
come from the Fescue Belt and the Gulf Coast, expand-
ing our power to detect DNA variants associated with
heat tolerance and fescue toxicosis tolerance.

worse hair shedding scores). One caution to keep in As previously mentioned, the Mizzou Hair Shedding
mind for these results is that almost all of the Sim- Project is part of a broader effort by MU researchers to
mental cattle in the Mizzou Hair Shedding Project match genetics to the environment. This research will
originate from heat-stressed or toxic fescue-stressed be used to identify genes involved in early summer hair
environments. Therefore, these results may not be shedding and to help us interpret our other gene-by-
representative of hair shedding trends in all regions environment interaction research. We will also create
of the United States. a genomic EPD for hair shedding to help farmers and

ranchers find the right cows for the job.

Figure 1.

Geographic distribution
and breed composition
of 2016 and 2017
Mizzou Hair Shedding
Project-enrolled herds.
Simmental herds

are yellow.

Figure 2.
After adjusting 205-day

weaning weight for sex,
farm, and calving season,
there is an average increase
in weaning weight of 12 Ibs.
with every point drop in
dam hair shedding score.
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EPDs:
CE:8 $API:112 $TI:74

Dam: URA Baby Doll

CNS-HFS Payload A330

EPDs: CE:12 $API:119 $TI:67

ASA#: 2747228 » Homozygous Black,
Heterozygous Polled  Pays to Dream x Navigator.
Extra sound structured, calving ease, solid

black bull with added depth to make complete,
sound progeny. He has no white on face to use

WLE Big Deal A617
EPDs: CE:10 $API:110 $TI:63
ASA#:2743620 e Homozygous Polled
Steel Force x Shawnee Miss 770P

Big Deal is exciting at Mid Continent Farms
& Wesner Livestock. Big Deal is calving
easily and adding value to progeny!

LLSF Pays To Believe ZU194
ASA##: 2659897 e Pays To Dream x Trademark
Homozygous Black/Heterozygous Polled

Pays To Believe is the spectacular 2015 NWSS and 2014
NAILE Grand Champion Bull! His first calves are averaging 5 digits in public auctions

Granddam: Rockin Robin

EPDs as of 11.26.18

and his full-sib sisters averaged $16,000 in Lee's 2014 fall sale.

EPDs:
CE:8 S$API:136 $TI:72

TNGL Grand Fortune 2467
ASA#: 2654876 ¢ Grandmaster x STF Montana Black
2014 NWSS Champion Bull!

Famous donor dam, Hope Floats

Homozygous Black &
Homozygous Polled

Exciting, extra complete first
progeny with lots of extension!

2014 NWSS Champion Bull

$16,000 Grand Fortune daughter

EPDs:
CE:14 $API: 108 $TI:56

FBF1/SF Ignition A811

ASA#: 2749323 e Combustible x In Dew Time
Homozygous Black/Homozygous Polled

Ignition packs an unprecedented load of muscle shape and
internal dimension together with excellent structure and
profile. Ask Randy Daniels, Trent Templeton and Todd Alford
about progeny!

Ignition’s fantastic full sister

2016 NAILE Reserve Champion
SimSolution Junior Show by Ignition

Maternal brother to Uno Mas.

on heifers or cows.

OMF Epic E27

ASA#:3317371

WS All Around Z35 x OMF Commander Y69
Homozygous Polled ® Homozygous Black
EPDs: CE:13 $API:149 §TI:82

Exciting calving ease outcross genetics
who sold to Schooley, IA, and Sears, CA,
from Oak Meadow's NWSS Pen!

RFG/K-LER
Elevation 727E

ASA#: 3268058

LRS Elevate 213B x MCM Top Grade 018X
Homozygous Polled ® Homozygous Black
EPDs: CE:13 S$API:149 $T1:78

High-selling bull in 2018 “The One Sale”,
selling to Lee, CO. Tremendous EPDs
combined with great design —

an exciting purebred!

EPDs:
CE:9 $API:125 $TI:80

Black/Polled

1/3 revenue sharing $200,000
top-seller of the 2013 HCC Sale,
Hammer is a world class individual
with a unique blend of pedigree,
performance and phenotype. A
rarity who combines performance,
EPDs and phenotype. With
Hammer, you can compete on the
tanbark and produce breed-lead-

Mr. TR Hammer 308A ET
ASA#: 2759745 e Ellingson Legacy x CNS Dream On

ing bulls who will work for even
the most discriminating commer-
cial cattleman!



EPDs as of 11.26.18

EPDs:

CE:11 S$API:132 $TI:82

Kingsman'’s full sister was a
Reserve Division Champion
at the 2017 NWSS!

K-Ler Kingsman 610D 5/8 SimAngus™
ASA#:3125337 e Homozygous Black/Homozygous Polled

WC Executive Order x GW Predestined 701T

Kingsman was the high-selling bull in the 2017 “The One”
Sale, selling to John Lee, CO. Kingsman puts together as
nearly a perfect combination of EPD profile, genetic merit,
unique pedigree power, structural soundness, and real-world
functionality and phenotype as any sire available! Move
your herd to a higher kingdom with Kingsman!

Kingsman's other full sister at
the “The One” Sale brought
$25,000 to Werning, SD.

EPDs:
CE:9 S$API:108 $TI:67

Bottomline’s paternal brother is
out of a Broker dam...he’s the
$400,000 Profit!

TL Bottomline 38B
ASA#: 2905451

WS Pilgrim x Fat Butt
Heterozygous Black/
Homozygous Polled

EPDs:

CE:13 $API:131 $TI:64

Loaded Up's famous dam!

W/C Loaded Up 1119Y

ASA#:2654155 e Remington Lock N Load x 3C Macho

Heterozygous Black/Homozygous Polled

Half-interest sold for $240,000
at the 2017 Embryos on Snow
sale to Griswold! Loaded Up is
out of a great cow family, will

moderate frame, improve front
ends, and maintain soundness!

Loaded Up daughter — many-
time champ for Skiles, TX.

Loaded Up son at Werning's.

Sexed semen available and limited!

EPDs:
CE:12 $API:127 S$TI:72

Carver's dam is the famous
donor, Dolly.

TKCC Carver 65C

ASA##:3045230 e WS Pilgrim x Driver
Homozygous Black/Homozygous Polled

Carver was the high-selling and lead-off bull in the Kearns
2016 Sale. His dam, Dolly, has produced some extremely

Carver was the lead-bull in the

Bottomline will add power and - gottomine’s Dam. Bottomline's Reserve Champion well received and valuable progeny of both sexes! Kearn's 2016 Champion Pen!
PIZAZZ to your next calf crop. paternal sister out of a Broker He's a real-world bull to use on anything with white

He's going to especially work dam speaks to the quality of onit...he'll add performance

great on Steel Force, Uno Mas this mating opportunity! and great type!

and Pays influenced females.

Grand Champion Bull at 2016 His full sister commanded

NAILE and American Royal, $25,000 at the 2017 "The Carver's Maternal sister by

Res. Champion at 2017 NWSS! One” sale! GLS New Direction at Rains and Bird. TKCC Carver 65C
KRMS Primary Candidate B204 Jass On The Mark 69D K-Ler Cash Flow 528C JBSF Road Trip 213D
ASA# 2994148 ASA# 3210989 ASA# 3042933 ASA# 3133021

OMF Double Shot x Mo Better Loaded Up x In Dew Time Make It Rain x Miss Kansa RLYF Roll Tide x Macho

Heterozygous Black/Homozygous Polled

Black/Polled

EPDs: CE:9 $APL:112 $TI:62

EPDs: CE:14 $API:133 $TI:68

The 2016-2017 Triple Crown Champion
Percentage Bull, winning NWSS, NAILE, and
American Royal!

An exciting bull who should sire a bit more
frame than his popular sire. His dam was 4th
overall B&O at the AJSA National Classic!
She's an In Dew Time x Macho.

EPDs: CE:6 $API:109 $TI:67

EPDs: CE:6 $API:108 $TI:59

Cash Flow was a successful show bull and is a
brother to the famous many-time champion
heifer of Ritchey's a few years back!

Road Trip is an eye-appealing 3/4 blood raised
by Bloombergs. His dam was the 2009 lllinois
State Fair Supreme Champion Female.



EPDs as of 11.26.18

EPDs:
CE:5 $API:115 $TI:60

Homozygous Black,
Homozygous Polled

VCL LKC Dagger 605D
ASA#:3173463 e Profit x BF Miss Crysteel Tango
Full brother to The Duke and Profit Maker

VCL LKC Dagger 605D

EPDs:
CE:9 $API:102 $TI:57

VCL LKC The Duke 633D
ASA#:3173461 e Profit x BF Miss Crysteel Tango

Heterozygous Black,
Homozygous Polled.

The ultra stout, solid black
anchor bull to the 2017
Purebred Pen for Voglers.
1,350 Ibs. at 10 months.
The Duke is a stud!

EPDs:
CE:7 S$APL:116 $TI:63

VCL LKC Profit Maker 604D
ASA#:3173459 e Profit x BF Miss Crysteel Tango

Homozygous Black,
Homozygous Polled

This eye-appealing high selling
bull for Vogler's was also the
lead bull in their Reserve
Champion Denver Pen!

Rust Mountain, ND and
Hartman, NE have sold high-
sellers in their respective 2019
sales with his first calf crop!

EPDs:
CE:11 $APL117 $TI:62

VCL LKC Equity 608D
ASA#:3188692 e Profit x BF Miss Crysteel Tango

Homozygous Black,
Homozygous Polled

A high-seller in the 2017
Hartman Sale to Gregg
Schaefer, ND. First progeny
are looking great!

Dam: BF Miss Crysteel Tango

Sire: Profit

In just her short time in production,
she's produced over $500,000 in
progeny sales. She's the dam of
popular 2014 champion Firefly, who
produced Hartmans high selling bull!
Miss Crysteel Tango is a Steel Force
out of a full sister to Pays To Believe's
dam. Power in the blood here! Their
full sister brought over $100,000 in
Hartman's 2018 fall sale!

2017 NWSS Reserve Grand Champion
Pen of Three

Maternal sister: Firefly 311A.
She was Grand Champion
Female 2014 American Royal.

Sister to Firefly — 3rd Overall
B&O at the National Classic,
Kersten, NE.

EPDs:
CE:9 $API:96 $TI:59

Rocking P Legendary C918

ASA#:3070709 e Harkers Icon x SVF Steel Force
Homozygous Black/Homozygous Polled

Valentine is Legendary's
legendary maternal grand-
dam, and foundation donor
for many of the Rockin P
success stories!

Legendary is a direct son of deceased Icon, and is an ultra-sound, good-footed,
soft-middled bull with tons of function and eye appeal. He was a successful show
bull for Rocking P, being a division champion at NAILE, and winning Sweepstakes
and the Kentucky State Fair. Bloomberg's added Legendary to their powerful herd
battery, selecting him as the second high-selling bull at “The One".

EPDs:
CE:5 $API:107 $TI:68

LLSF Better Believe It D64
ASA#:3152728 e Pays To Believe x LLSF Cayenne

Homozygous Black,
Heterozygous Polled

Both Better Believe It and Charged Up
share this donor dam: LLSF Cayenne

EPDs:
CE:10 S$API:116 $TI:67

LLSF Charged Up D66

ASA#:3152726
Pays To Believe x LLSF Cayenne

Homozygous Black,
Heterozygous Polled

These two full brothers, Better
Believe It and Charged Up were
members of the Lee Simmental Farms
2017 Champion Denver Pen of Five.




by Lane Geiss, Director of Commercial
and Nontraditional Data Programs

The commercial programs offered by
the American Simmental Association (ASA)
are an effort to provide genetic tools to the
largest sector of the beef industry— the cattle
operations. These efforts are supported through
multiple ASA programs and the world’s most
comprehensive beef genetic database. The
three pillars to ASA Commercial Programs are
the: Total Herd Enrollment — Commercial
option (THE-CM), Cow Herd DNA Roundup
(CHR), and the IGS Feeder Profit Calcula-
tor™ (FPC). These programs allow commercial
producers to maximize the genetic awareness
surrounding their program and to make better
management and selection decisions.

Each of these programs are designed to offer
assistance at three key management moments
in commercial operations; Breeding, Heifer
Selection, and Weaning. This article will
briefly dive into how each program functions.
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Total Herd Enrollment —
Commercial

The THE-CM is the foundation to these pro-
grams and allows participants to fully capitalize
on the true genetic awareness of their cow herd.
This is a whole-herd reporting program that helps
isolate the known genetic potential of every female
owned. The industry’s best metric for understand-
ing genetic merit on individual animals is through
an expected progeny difference (EPD). Simply
put,an EPD describes the difference in production
value for a given trait compared to other cattle.
These are all calculated through pedigree relation-
ships and performance records — and genomics
if desired. Selection indexes take that one step fur-
ther by combining multiple economically relevant
EPDs along with industry costs and thresholds
into a prediction model. Seedstock breeders
undoubtedly use EPDs and selection indexes to
make mating decisions. Why shouldn’t commercial
producers have the same technology?

Follow this link to learn more about THE-CM:
www.simmental.org/commercial



Cow Herd DNA Roundup

The CHR is an opportunity to push the
accelerator on female genetic awareness. Every
cattleman knows which cow is his best producer,
but do they know right away which replacement
heifer will fill that role? The field of genomics
allows us to gain a better understanding of a young
heifer’s genetic potential even before she starts
producing. This technology uses known regions
on the bovine genome that impact specific eco-
nomically relevant traits. For example,longevity in
cattle is known once they’ve been in production
for almost a generation, but producers would hope
to know that information before they invested time
and money in replacements. Through genomics,
we can use known genetic markers to give an
indication of whether a female may last in the
herd longer (or shorter) than others. The CHR
will provide years of information before you have
to invest years of time.

Follow this link to learn more about CHR:
www.simmental.org/chr

IGS Feeder Profit
Calculator™

While the other two programs are focused
around the cow herd, the FPC is centered around
where commercial producers make ends meet.
They’ve invested a lot of time and money into not
only their cow herd, but also their bull battery
because they know the role genetics play in the
end product. They’ve also invested in their manage-
ment protocols to ensure the feeder calves they
raise will stay healthy and perform in the feedlot.
These investments help producers stay profitable
and build a more valuable feeder calf, but are their
buyers aware of their commitment? The FPCis a
third-party view of the profit potential on a calf
crop through the understanding of genetics,
health, and management. Buyers want low-risk,
high-potential calves with earning potential.
Producers want to highlight that their calves fit
potential buyer’s needs. As opposed to traditional
marketing slogans and empty statements let’s
provide true awareness. We can Know or Guess.
Choose Know.

Follow this link to learn more about the FPC:
www.internationalgeneticsolutions.com
ST
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“Participating as a CMP cooperative
herd for nine years has enabled
us to get the hard facts on feeding
efficiency and harvest value by
traits on our calves. As a commer-
cial cow/calf operation, interested
in making genetic progress in the
cowherd, we have used the data
in replacement selection and
are seeing a difference in our
bottomn line.”

Lynda Stuart,
Stuart Land and Cattle Co.

“We are glad to be part of the CMP
program. It provided us with top
quality calves while we get to par-
ticipate in improving Simmental
genetics.”

John Hall, Ph.D.,

Professor and Extension Beef

Specialist and Superintendent
at University of Idaho Nancy

M. Cummings REEC.

Would you like to get paid to use some of the most
promising young bulls in the industry? Do you have
accurate and consistent record keeping? Then we
have the program for you!

The ASA is seeking additional cooperator herds for the
Carcass Merit Program. Spring or Fall calving herds are welcome.

Incentives for Cooperators

@ Free semen from the industries top herd sire prospects

@ All cows in herd will be put in ASA’s database which will provide EPDs
for every female. This allows you to make selection and culling decisions
within the cowherd based on EPDs.

@ You have the option to retain all or some of the females produced from
the program

® ASA will pay $60/Al sired carcass that is harvested

@ Cooperators will get carcass data back on all the calves harvested through
the program.

@ A portion of the CMP calves have feed intake collected and records shared
with the cooperators.

How does it work?

@ ASA assigns all matings in a random fashion so that the test produces
unbiased, accurate results.

@ ASA will work to provide bulls that fit the general criteria of your herd.
However ASA must use only bulls that are enrolled in the program.

@ At least two sires will be used per contemporary group and ASA likely
will use several sires per contemporary group to provide better more
accurate test results.

@ Only bulls with high calving ease EPDs are used on heifers.

Qualifications

1. All cows will be individually identified along with birth year and
approximate breed makeup

2. Collect birth weights, calving ease scores, and weaning weights on
CMP sired calves

3. Beneficial but not required — have a current Al program established

4. Must commit to collecting carcass data

Contact Lane Giess or Jannine Story for more information at 406-587-4531.


















Expected Progeny Differences
Frequently Asked Questions: Part 1

Editor’s Note: This is the first installment in
a series addressing common questions about
genetic prediction.

1. How do you balance EPD selection I

and actual phenotypes?

By Dr. Lauren Hyde,
IGS Genetisist

Expected progeny differences (EPDs) have a clear advan-
tage over less sophisticated predictors such as raw weights
and contemporary group ratios. Performance data are subject
to environmental influences, such as available feed and man-
agement, and cannot be compared from one herd, or even one
pasture, to another. Contemporary group ratios are more infor-
mative than actual or adjusted measurements, but they don’t
take into account differences in performance from selective
mating, nor do they include comparative performance data on
related individuals in other herds.

EPDs are calculated using complex statistical models and
methodology. The statistical models use all known informa-
tion on a particular animal to calculate its EPDs. This
information includes its own performance data, such as birth,
weaning, and yearling weights; records on its progeny and
other relatives; and genomic data on all of these animals. Per-
formance records are adjusted for such factors as age and sex
of the animal and age of the dam prior to being evaluated.
These adjustments allow performance records to be fairly
compared in the analysis. In addition, genetic merit of mates

is accounted for so that animals’ progeny records are not influ-
enced by superior or inferior mates.

The statistical analyses used for EPD calculation also
account for the effects of environment (e.g., nutrition, climate,
geographical location) that exist between herds. These envi-
ronmental effects can be estimated due to the widespread use
of artificial insemination (AI). Through Al, the same bull can
be used in several herds throughout the world. These com-
mon sires create genetic links among herds with differing
environments and serve as the foundation for large-scale
genetic evaluation. For these reasons, animals with published
EPDs within an evaluation may be directly compared regard-
less of their age and origin.

Finally, the genetic relationships that exist between vari-
ous traits are also considered in the EPD calculations.
Growth traits provide a classic example of this. Some genes
affect growth only during certain stages on an animal’s
life, while others affect growth in general. These genes
affect two or more traits, and as a result, the traits are genet-
ically correlated.

2. What is a ratio and how useful is it in selecting

animals for their genetic merit?

A ratio is the performance on an individual animal relative
to the average performance for his or her contemporaries.
Suppose that 10 bull calves weighed an average of 600 pounds
at weaning. One calf weighed 630 pounds, so his ratio is 105,
which means he is 5% heavier than his contemporaries.

Ratio = (630 + 600) x 100 = 105

Another calf weighed 570 pounds, so his ratio is 95, which
is 5% lighter than the contemporary group average.

Ratio = (570 + 600) x 100 = 95

Ratios can be a useful tool for within-group selection; how-
ever, they do not correct for mating bias or allow for
comparisons on animals outside of the contemporary group. Use
of more advanced selection tools, like EPDs, provides compar-
isons among all animals in the evaluation with greater accuracy.

3. When selecting easy-calving bulls, is it better to emphasize
the calving ease EPD or the birth weight EPD?

Economically relevant traits (ERTs) are traits that directly
generate revenue or incur costs in beef production systems.
For a commercial cow-calf producer, dystocia (or calving diffi-
culty) is what generates costs in a cow herd through direct
losses of calves and their dams, increased labor costs, and
lower reproductive rates among cows that have experienced
dystocia. Calving ease is an ERT.
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Birth weight, on the other hand, is an indicator trait. It pro-
vides some information on calving ease, but by itself, doesn’t
directly generate revenue or incur costs independent of calv-
ing ease. Based on results from several research studies, birth
weight accounts for only 55 to 60 percent of the genetic varia-
tion in calving ease.



This means that selection for reduced birth weight
alone won’t improve calving ease as much as selecting
directly on calving ease. In addition, birth weight is

strongly genetically correlated with other growth traits, so
reduction in birth weight is associated with lighter weights
at weaning and yearling.

4. Why does my bull have a high birth weight EPD
but his actual birth weight is low?

Birth weight EPDs are computed using not only the birth
weight of the bull but also his own weaning and yearling
weights; the birth, weaning, and yearling weights on his
calves and other relatives; and the genomic data on all these
animals. Weights are adjusted for known environmental
effects, like sex of calf and age of dam, that do not have a
genetic component, and therefore, are not transmitted from
parent to offspring. For example, all things being equal, a

heifer calf will weigh less than a bull calf. A bull born to a
heifer will weigh less than a bull born to a mature cow. A
bull born during a drought will weigh less than a bull born
during a time of abundance. Because of these environmental
effects and all the other data used to compute an EPD, actual
birth weight isn’t a particularly accurate measurement of a
bull’s progeny’s birth weight. A bull with a low birth weight
can have a high birth weight EPD and vice versa.

5. Why should | trust EPDs when | know that some
breeders turn in fabricated data?

Genetic evaluation relies primarily on field data collected
by many different breeders with varying knowledge and
interest in the principles of animal breeding and genetics.
Therefore, these data are subject to error, intentional or not.

EPDs are based to a large extent on the performance of
relatives, so it is imperative that the pedigrees of all ani-
mals are correct. However, misidentification of parents is
not unusual — even in humans! Parentage testing through
DNA has been very useful in identifying pedigree errors
and has been invaluable to high-quality genetic evaluation.

On the performance side, some breeders deliberately fal-
sify records. They want to make their animals look better
than they really are. There also are breeders who only
report data on their “good” animals. More frequently,
breeders guess animal performance rather than carefully
measure it. Data like these can cause bias in the evaluation;
however, there are statistical procedures that can identify
and filter out biased data. In addition, bias due to reporting
errors is generally short-lived. As soon as an animal has
progeny, especially in different herds, pedigree and perfor-
mance errors of its own and of its collateral relatives are of
little consequence.

6. Why should | use EPDs when they change from

one evaluation to the next?

EPDs change over time as more and more data are
included in successive evaluations. But change is not nec-
essarily a bad thing. With more data comes improved
accuracy, and higher accuracy means the smaller the
amount of possible change in future evaluations. In other
words, EPDs on a high-accuracy animal will change very

little in future evaluations compared to those on a low-
accuracy animal. Higher accuracy leads to less risky
selection decisions. With EPDs updated on a weekly basis
through the IGS Multi-breed Genetic Evaluation powered
by BOLT, ASA provides the most accurate, most rapidly
available tools to optimize selection decisions.

7. How can | improve my bull’s EPDs?

Although you can’t make your bull’s EPDs better, you
can improve the accuracy of those EPDs through data col-
lection. Collect performance data on the bull and all of his
contemporaries. Get all of them DNA tested. If possible,

ensure that his calves’ data are reported. Although his
EPDs may move in an unfavorable direction, more data
improves accuracy, and higher accuracy leads to less risky
selection decisions. @
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BREEDING SEASON STRATEGIES
FRrRoOM THE EXPERTS

48

SIMTALK

By Jaclyn Ketchum

Editor’s note: Jaclyn Ketchum is a masters student studying Reproductive
Physiology with Dr. Michael F. Smith in the Division of Animal Sciences at the
University of Missouri. Ketchum summarizes an annual conference focused
on applied reproduction in beef cattle and improving assisted reproductive
technology.

The 2018 Applied Reproductive Strategies in Beef Cattle Symposium was
held in Ruidoso, New Mexico, August 29 and 30. This conference is organized
by the Beef Reproduction Task Force, a multi-state extension effort with the
following objectives: 1) Increase the successful implementation of protocols
that synchronize estrus and ovulation in beef herds, and 2) Improve the under-
standing of methods to assess male fertility and how it affects the success of Al
programs. Attendees included producers, Al industry personnel, veterinarians,
and others with an interest in beef cattle reproduction. Below is a brief over-
view of a selection of the presentations. You can find additional summaries
and links to talks on the tReg blog.

The meeting began with an overview of the physiological principles that
underlie current protocols for synchronization of estrus and ovulation in beef
cattle by Dr. Mike Smith, University of Missouri. Smith stressed the importance
of understanding these principles to make informed decisions regarding the
implementation of estrous synchronization protocols and to assist in deciding
how to proceed when a protocol is not administered correctly. Smith was
followed by Dr. Dave Patterson, University of Missouri, who discussed the
currently available fixed-time Al protocols for heifers and cows and practical
suggestions for the implementation of the protocols. Patterson emphasized, if
executed properly, the protocols work and provide a powerful tool for increasing
the proportion of heifers and cows that conceive early in the breeding season.
Dr. Jordan Thomas, University of Missouri, discussed physiological differences
in the response of Bos indicus compared to Bos taurus-influenced cattle to fixed-
time Al protocols, which is relevant in the Gulf Coast region and Southwest part
of the country. Further effort to optimize fixed-time Al protocols is warranted.

Kansas State University Extension Beef Specialist Sandy Johnson discussed
tools designed to aid producers with scheduling protocols for synchronization of
estrus and ovulation as well as implementing timely reproductive and herd man-
agement practices. For example, the Estrus Synchronization Planner (Iowa Beef
Center) is designed to assist in the selection and implementation of an appropri-
ate estrous synchronization protocol. After selecting a protocol and entering
required information such as breed type, number of head, and breeding date,
the planner provides key dates and times that require action, estimated cost
of implementing the protocol, supply list, and other helpful information.

The planner can be found at: http://www.iowabeefcenter.org/estrussynch.
html or if the producer plans to synchronize several groups of heifers or cows,
the multi-group edition link is as follows: http: //www.iowabeefcenter.org/
software.html. A mobile version of the planner can be found by typing
www.estrussynch.com into a browser on a mobile device. An additional tool
that aids in timely management of a herd year-round is Management Minder
which reminds producers of important dates and tasks that need to be com-
pleted. This tool can be found at www.KSUBeef.org/ManagementMinder and
can be shared with employees. CONTINUED ON PAGE 50






BREEDING SEASON STRATEGIES
FROM THE EXPERTS CONTINUED FROM PAGE 48

Figure 1.
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Figure 2.

CONTINUED ON PAGE 54
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ASA# 3465913 ¢ PB SM

W/C United 956Y
Sire: W/C Executive Order 8543B
Miss Werning KP 8543U

Heterozygous Black
Homozygous Polled

SVS Captain Morgan 11Z
Dam: Ellingson CPTMORGAN €572
Ellingson 630S W903

Direct Maternal

Carcass

$ Index

Trait | CE BW ww YW ADG | MCE Milk MWW Stay | DOC

CW YG Marb Fat

REA Shr | API Tl

EPD | 81 35 RUZAERIGRIENYE 3.1 PLERWEEN 145

105 -.33 -01 -080 [EREY -09

126.8 I

ACC| 23 36 32 34 3419 21 24 12|20 | 32 25

24 24

29 .04

% 1 1 1 10 1 1

EPDs as of 2.8.19

4 1

M Adjusted BW: 102 Ibs.

M Adjusted WW: 908 Ibs.

M Adjusted YW: 1,717 Ibs.

M ADG: 5.08 Ibs.

W WDA: 4.37

M Ultrasound REA: 17.31 — Ratio 110

M Scrotal: 42 cm

M Frame score: 6.3

M High-seller ($20,000) at the 2019 Ellingson sale

Semen: $25/straw
Volume discounts 100 straws @ $20/straw.
Contact Terry Ellingson 701-741-3045 or Ron Gilliland 916-612-1340

: Ron Gilliland
,‘%ﬁﬂ“ i 8787 Mace Blvd
S Davis, CA

»

WA W s %,
’% AN - Py % 916-612-1340
Terry Ellingson & Family

5065 125th Ave. NE
Dahlen, ND 58224
Phone: 701-384-6225
Cell: 701-741-3045
email: tellings@polarcomm.com

LDR Genetics
Davis, CA



BREEDING SEASON STRATEGIES

FrRoM THE EXPERTS

Wrapping up the foundational principles
section of the symposium was Dr. George Perry,
South Dakota State University. Perry emphasized
when implementing a synchronization and Al pro-
gram, pregnancy success is only as strong as the
weakest link. To increase the probability of suc-
cess, heifers and cows should meet the following
criteria by the time the protocol is implemented.
Heifers should have attained an appropriate tar-
get weight and >50% of the heifers should have a
reproductive tract score of 4 to 5 by four to six
weeks before breeding. Postpartum cows should
average 40 days postpartum (minimum = 21 days
postpartum at CIDR insertion), be in average body
condition (= 5 at calving; 1 = emaciated and 9 =
obese), and not experience significant weight loss
after calving.

Time is precious, so when the option arises to
reduce the number of trips through the chute,
most producers take it. An example would be
administering pre-breeding vaccinations at the
start of a synchronization protocol. This saves
time, but at what cost? Several studies conducted
by Miller, Chiang, and Perry have reported nega-
tive impacts on pregnancy by vaccinating naive
heifers with a modified live virus (MLV) around
time of breeding. Thus, an important variable to
know is vaccination history. Are heifers naive or
non-naive? According to Perry, “Females that
have not been previously vaccinated are naive
while those that have been are non-naive.”

You should also know what class of vaccine
was administered. Recent research has reported
that administering an MLV at 30 days or less pre-
breeding can reduce Al conception rates even in
non-naive cattle. Chemically altered/inactivated
vaccines (CA/IV) are considered safer and admin-
istering them closer to the start of the breeding
season has not been reported to cause problems
in non-naive heifers.

Perry also points out that efficacy of the class of
vaccination is important to consider. Females that
have only been exposed to CA/IV will have lower
efficacy when exposed to BVD or IBR. Perry recom-
mends heifers receive an MLV and their boosters
early in life, then animals can be administered
a CA/IV closer to the breeding season without wor-
rying about reproduction or health concerns.

Management practices associated with a
female’s diet before and after breeding are impor-
tant to consider. The general recommendation is
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to keep the animal’s diet consistent prior to and
during the breeding season. In addition, changing
the environment in such a way that heifers are
moved from a confined environment pre-breeding
to a pasture post-breeding leads to increased
nutritional demand in addition to increased activ-
ity of the heifers. When heifers have not had any
previous grazing experience, they must learn how
to graze on top of already increased nutritional
demand, creating a situation that sets the heifer
up to fail reproductively.

Shipping stress associated with transporting
cattle to summer pasture can negatively impact
pregnancy rate if not completed within four days
of Al. Shipping females between day five and 42
after Al exposes the developing embryo to stress
that appears to alter the uterine environment in
a harmful way, resulting in approximately a 10%
decrease in pregnancy rates. A 6% decrease in
pregnancy rates was observed when females were
shipped on day 45 to 60 of pregnancy. The cur-
rent recommendation is to ship females between
day one and four of pregnancy. Transportation
stress appears to affect the embryo while in the
uterus but not in the oviduct.

Although many of the presentations were
focused on the female, bull fertility, semen
handling, and proper Al technique were also
discussed by Dr. Joe Dalton, University of Idaho.
Based on the 2009 NAHMS survey of beef opera-
tions, scrotal circumference was measured in
only 16% of herds and only 27% of the herds
had bulls semen tested. Dalton sited Chenoweth
(2002), who reported for each $1 invested in bull
breeding soundness exams (BSE), there is a $20
benefit. Furthermore, Dalton presented data
showing only 82% of beef bulls were classified
as satisfactory potential breeders. Dalton empha-
sized a BSE should be performed prior to pur-
chasing a bull, every year, and if there is any
concern related to a bull’s fertility.

The Reproductive Task Force is encouraged by
the progress being made in beef cattle adaption of
reproductive technology. For more hands-on tips
and resources, check out Applied Reproductive
Strategies in Beef Cattle online (beefrepro.unl.edu)
or join the meetings August 20-21, 2019, in
Knoxville, Tennessee.

Check out additional content on tReg for more
summaries from the 2018 ARSBC meetings and

links to helpful resources.
CONTINUED ON PAGE 58
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Promise Land Ranch

Mike & Cathy Stoltey Family

374 Promise Lane ¢ Plummer, ID 83851
208-686-1515 (H) * 208-699-2335 (M)
plrlivestock@gmail.com
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www.oklahomasimmental.com

Lazy U
Rar¥ch

Dave & Debbie Umfleet
20858 West 10th St N e Haskell, OK 74436
918-693-9420 e davelazyu@aol.com

& g Bulls™&

Willis Simmentals

5759 Enville Road
Marietta OK 73448
willissimmentals@arbuckleonline.com
Quality Simmental Breeding Cattle
10 miles east on Hwy. 32,
1/4 mile north on Enville Road.
Bobby 580-276-2781 (ph. & fax) Jon 580-795-4601

www.missourisimmental.com

www.washingtonsimmental.org

a— .. Angus
'F Trinity Farms smaps:

Simmental

Generations of E

Sale...first y in March

Mike & Paulette Forman Robb & Debhie Forman
509-968-4800 509-201-0775

2451 Number 81 Rd. Ellensburg, WA 98926
www.trinityfarms.info e Email: trinity@fairpoint.net

www.coloradosimmental.com

3162 Hwy A e Bland, MO 65014
573.437.3751 ¢ 573.437.2507
573.680.9117 cell e khuebler@fidnet.com

LUCAS CATTLE CO.

Registered Simmentals, SimAngus™ & Angus Cattle

Cleo Fields
417-399-7124

Brandn Atkins
417-399-7142

Forrest & Charlotte Lucas, Owners

RT 91 Box 1200
Cross Timbers, MO 65634

Jeff Reed Office 417-998-6878

417-399-1241 Fax 417-998-6408
www.lucascattlecompany.com \isitors Always Welcome



Hill’s Ranch

Simmentals
Box 186

Stanford, MT 59479
406-566-2479

Bull Sale ¢ February 2020

Peck Simmentals

Offers Registered SimAngus™ Bulls

Homozygous Black
Homozygous Polled

from the genetics of Hooks Baltic 17B

William & Marianne Peck
129 Yellowstone Trail ¢ Whitehall, MT 59759
406-287-5669 ° pecksimm@gmail.com
www.pcksimm.8m.net

Watch for
our Annual
Bull Sale

5831 Highway 7, Wibaux, M7 APril 8, 2019.

406-588-3371
nlcsim@midrivers.com ﬁ
www.nelsonlivestockco.com

www.texassimmentalsimbrah.com

www.northdakotasimmental.com

NNE Roger, Jeanette,
& Erika Kenner
5606 57th St. NE

SIMMENTALS Leeds, ND 58346

: @ : Phone 701-466-2800

Erika 406-581-1188
www.kennersimmental.com

erika.kenner@gmail.com

Fax 701-466-2769

KAELBERER SIMMENTALS

Claye and Michelle Kaelberer and Family
4215 County Road 85 ¢ New Salem, ND 58563
701-220-3124 (cell) ® 701-843-8342 (home)

Edge of the West Bull and Female
Production Sale each February

T SIMMENTALS

T Kevin & Lynette Thompson
5125 53rd St. ® Almont, ND 58520
Kevin’s Cell 701-391-1631
Home 701-843-8454

www.tntsimmentals.com

35th Annual Bull Sale ¢ Friday, February 14, 2020

Visitors always welcome.
Only 15 miles off 1-94

Gary Sys
9400 205th Ave. SW
Douglas, ND 58735

701-722-3244

Phone: 701-384-6225
Cell: 701-741-3045

& \;15%/ ""?/

5065 125th Ave. NE ¢ Dahlen, ND 58224
tellings@polarcomm.com ¢ www.ellingsonsimmentals.com

Annual Production Sale, January 24, 2020

Terry Ellingson & Famlly 5
I

(et [ R |
SRENSIMentals
ugyer ane Susan Finlee fumily
35399 1 1ih Ave, 119 2 Berinold, 11D 5387138
791-433-3157 Rugzr + 791-453-3103 Tueld
zmil: 5ri@sricom

Helye of ihe /;' 38 Bull & Female Sale
February 10, 2020

SIMMENTAL CATTLE

B 6322 Highway 35
RK OF Adams, North Dakota 58210
TH%;mLm Joe: 701-331-0344 * Mark: 701-331-3055

Jjpbata@polarcomm.com
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www.illinoissimmental.com

Owner: Commercially Targeted Seedstock
Jim Berry

Cattle Manager:
Ben Lehman
563-920-0315

6502 Rt. 84 South
Hanover, IL 61041
815-297-5562

www.wildberryfarms.net
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www.nesimmental.com

FORSTER FARMS
Verlouis Forster Family

74096 Road 434

Just 20 Smithfield, NE 68976-1039
308-472-3086 Verlouis
308-991-2208 Alan Cell
www.forsterfarms.com

“Red and Black, Polled, Pigmented Simmentals”

minutes

off I-80

Western Cattle Source
gai Jock & Brenda Beeson
100 Wohlers Drive
Crawford, NE 69339

308-665-1111 (home)
308-430-2117 (mobile)
308-430-0668 (mobile)

— Email:wcsbeeson@bbc.net

Triangle J Ranch
Darby & Annette Line
35355 Arrow Road ¢ Miller, NE 68858
308-627-5085 Darby Cell
Just 30 minutes of I-80
www.trianglejranch.com
Annual Production Sale
last Sunday in January

Bull Sale - Feb. 21, 2020

SPECIALIZING IN BLACK & RED POLLED SIMMENTAL,
SOME FLECK INFLUENCE
Melanie Miller 402-841-1450

SANDY
Leonard Miller 402-640-8875
ACRES Neligh NE

el www.SandyAcresSimmental.com

Berger’s HerdMasters
Angus x Simmental Hybrids

Both Red and Black
308-532-0939
308-520-3836
berger@nque.com

Like us on n

Loren & Peggy Berger
9339 E. Autogate Rd.
Stapleton, NE 96163

www.bergersherdmasters.com

402-641-2936 Cell
Nick and Andrea

303 Northern Heights Drive ® Seward, NE 68434

a.sloup@juno.com ¢ w loupsimmentals.com

Join us at the Farm, October 12, 2019
for our 24th Annual Production Sale.

www.breedingcattlepage.com/
TNSimmAssoc/

= J&C =
SIMMENTALS

Black Simmental Bulls & Females
Purebred to Percentage

Jay & Kim Volk e 402-720-7596
Clark & Leslie Volk ¢ 402-720-3323
Bob & Jeanette Volk e 402-720-0469

20604 US Hwy 30 e Arlington, NE 68002
volkjk@aol.com e www.jandcsimmentals.com

J&C Annual Bull Sale -
January 25, 2020

Slate F'arms
& CATTLE COMPANY

Female Select Sale/Herd Bull Select Sale
Visitors Always Welcome
Steve Slate
4437 Highway 49 W
Vanleer, TN 37181
931-206-5026
slatefarms@att.net
www.slatefarms.com




www.kansas-simmental.com

I Joe Mertz 785-456-9650
Bob Mertz 785-456-9201
Harold Mertz 785-456-9605
7160 Zeandale Road
Manhattan, KS 66502

www.rivercreekfarms.com

29th Annual Production Sale

February 12, 2020

Ralph Brooks
Cassidy Swicegood
7440 Lake Elbo Rd.
Manhattan, KS 66502

C: 785-556-0385

Annual Simmental
Production Sale Angus
March 15, 2019 SimAngus™

[

Steve & Mary Gleason e Jake, Becky, Ben, Joe & Sam
12410 Blazingstar Rd e Maple Hill, KS 66507
Phone: 785-256-6461 o Steve: 785-640-8060 © Jake: 785-640-8062
www.Sunflowergenetics.com

Cow Camp Ranch

Kent, Mark and Nolan Brunner
3553 Upland Rd.

Lost Springs, KS 66859-9652
785-466-6475 Kent
785-466-1129 Nolan
785-258-0173 Mark
nolan@cowcampbeef.com

Spring Bull Sale - Friday, February 14, 2020.

www.mnsimmental.com

Dr. Lynn Aggen
Office: 507-886-6321
Mobile: 507-421-3813
Home: 507-886-4016

Performance with Quality

Matt Aggen

Mobile: 701-866-3544

Home: 507-772-4522 Harmony, MN 55939 ﬁ
Email: mattaggen@hotmail.com  www.oakmfarm.com

Dixson Farms, Inc.

Carol Dixson, Kevin Dixson,
& Lyle Dixson, D.V.M.
13703 Beaver Creek Rd ¢ Atwood, KS 67730
785-626-3744 e drlyle@live.com
www.dixsonfarms.com

Kaser Brothers Simmental
Stephen Kaser

H 785-346-5181 « C 785-346-6077
629 County 388 Drive
Oshorne, KS 67473
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www.breedingcattlepage.com/
Simmental/iasimmassoc/

www.southdakotasimmental.com

605-778-6185 (H)
605-730-1511 (Q)

— Specializing in Hard to Find
Red Breeding Stock —

cayekstrum@midstatesd.net © ekstrumsimmentals.com

605-778-6414
36220 257th St., Kimball, SD 57355

www.georgiasimmental.com

[ [ A [ D \/]
Simmentals
Roy L. Phillips

770-547-9584

Home: 770-745-7331

Fax: 770-773-9657
phillipsfarmsga@bellsouth.net

104 Manning Mill Rd. ¢ Adairsville, GA 30103

Neil Duxbury 605-354-3458  Clay Duxbury 605-461-1494
jackpotcattle@yahoo.com
21060 375th Avenue * Wessington, SD

Qull Sale — Wednesday, February 12, 2020, at the rancy

Christensen * Dunsmore

3C Christensen Ranch

John Christensen, Cam & Tyler Fagerhaug
37273 216th Street ® Wessington, SD 57381
605-458-2218 home * 605-458-2231 fax
605-350-1278 cell

458-350-2018 Cam

Annual Production Sale

March 15, 2019 ¢ Wessington, SD

NLC Simmental Ranch

Rick & Nalani L. Christensen

Dunsmore & NaLea, Chase & Swayzee
21830 372nd Ave ® Wessington, SD 57381
605-458-2425  605-354-7523 cell
605-350-5216 cell

Benda Simmentals
Jim and Jay Benda @

26106 366th Ave. Jim: 605-730-6703 (Cell)
Kimball, SD 57355 Jay: 605-730-0215 (Cell)
605-778-6703 bendaranch@midstatesd.net

Black and Red Breeding Stock

Betsy Senter
Bonnie Noziska
Burke, SD
605-835-8420

Selling bulls and
heifers private treaty.

www.bandbsimmentals.com

Black Simmental and SimAngus™ Breeding Stock

Steve & Cathy Eichacker
605-425-2391 or
605-421-1152

email: es@triotel.net
25446 445th Ave

Salem, SD 57058

Annual Bull Sale ¢ March 1, 2019
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Reds, Blacks ¢ Bulls and Females
T BAxI "GE n Private Treaty Sales
Mike and Terri Traxinger
SIMMENTAL
11176 - 406th Avenue
Houghton, SD 57449
Home: 605.885.6347
Mike’s cell: 605.294.7227
mtrax@nvc.net
www.traxinger.com
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Published four times annually with a special edition Breeder

Directory, SimTalk is a glossy, full-color publication with a

circulation of 40,000 + targeting commercial users of SimGenetics.
Advertising in SimTalk provides a unique opportunity to brand
and trademark your program to thousands of potential customers.
If you are serious about communicating with the commercial beef
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INDUSTRY UPDATE

Government Shutdown Limited
Food Safety Inspections

The US Department of Agriculture’s (USDA) Food
& Drug Administration (FDA) oversees inspections
of nearly 75% of the nation’s food supply, and nearly
all of FDA’s inspectors remained furloughed during
the recent government shutdown. The USDA Food
Safety & Inspection Service (FSIS) also remained
hamstrung in its ability to carry out inspections,
as inspectors were not receiving pay for their work.

The government shutdown came at a time
when many inspectors were already being asked
to do more due to inspector shortages, and it also
created morale problems and put food safety at
risk, Representative Rosa DeLauro (D., Conn.)
said. DeLauro held a House Congressional Food
Safety Caucus briefing.

Sarah Sorscher, deputy director of regulatory
affairs at the Center for Science in the Public
Interest, said at the House briefing that the most
significant impact is on long-term morale. Base
pay for many of the USDA inspectors starts at
$29,000 per year, leaving little financial cushion.

As of January 11, USDA and FDA food safety
inspectors missed a paycheck. The reality set in that
they have expenses they may not be able to cover,
and that stress may bleed over into their work.

FDA claims that it will continue to conduct “for
cause” inspections and pursue criminal and civil
investigations related to “imminent threats to human
health or life.” Corbo said there were staffing short-
ages before the shutdown started. FSIS requires
a certain number of inspectors for each carcass
slaughtered. In fiscal 2018, FSIS oversaw the
slaughter of 171 million livestock animals, 9.5
million poultry birds, and an estimated 4.4 billion
pounds of imported meat and poultry.

A poultry plant, for instance, allows for up to 140
birds to be slaughtered per minute, with four inspec-
tors assigned to that line. If one of the inspectors
isn’t on the line, that line has to be slowed down.

Due to the partial government shutdown, the Alco-
hol & Tobacco Tax & Trade Bureau had been unable
to review or approve any labeling changes, new for-
mulae or permits for brewers and distillers across
the country. Since the start of the shutdown, more
than 11,000 applications for alcohol labels had
been backlogged.
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Book Tells How to Deal
with Fescue Toxins

Courtesy of author, Duane Dailey and University of
Missouri Extension

Everything needed to manage toxic fescue comes
in a new edition of an old booklet, says Craig Roberts,
University of Missouri (MU) Extension Specialist.
First copies of “Fescue Toxicosis and Management,”
second edition, have arrived. The 20 pages go beyond
a guide sheet. It tells everything a farmer needs to
manage tall fescue, Roberts says. All who enroll in
multistate fescue schools in 2019 receive a free copy.
It provides the agenda for the one-day schools.

Roberts, an MU forage specialist, joined with
co-author John Andrae of Clemson University to
re-do a publication they wrote in 2010. Much more
is known now. “In our original book, we just mention
novel endophyte fescue. Now five seed companies offer
different non-toxic fescue varieties,” Roberts says.

“We tell many ways to manage fescue toxicosis,”
he adds. “But the best way to solve the problem is to
kill old fescue then plant a novel variety.” The wide-
spread K-31 fescue grows an internal fungus that
makes a toxin that protects the grass from droughts,
pests and grazing livestock.

Researchers discovered other internal fungi, or
endophytes, that protect fescue but do not poison
grazing livestock.

Tall fescue fits in many farm grazing plans. Its
toxicity allows it to survive largely unmanaged. The
downside is severe losses, including fescue foot. Toxin
restricts blood flow in animals, resulting in frozen feet.
Those often cause loss of hooves and death. The book
cover photo shows three Missouri feeder calves on
toxic fescue. Instead of grazing, one stands in a water-
ing tank. The others stand in wet mud. All are cooling
their heels. The unshed winter coats, still worn in
summer, are another sign of the toxicosis impact.

Cattle standing in ponds are not grazing or gaining
weight. Many studies cited tell of novel endophyte
varieties that improve gains, reproduction and milk-
ing. Most losses are not visible, nor as dramatic as
hoof loss. Replacing fescue is long and complicated.
But payoffs are large and lasting.

The report gives eight management strategies for
toxicosis. Those range from dilution with clover to
managed grazing or diet supplements.

All suggestions are based on research. Roberts
doesn’t expect farmers to read all of the literature
cited, but citations increased to 73 from 47 in the
first book. The booklet comes from a prime source:
The American Society of Agronomy.

CONTINUED ON PAGE 70
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As he described the new data, Roberts held one
of the first copies off the press. Information on how
to get a copy will be released later. Currently, books
will be provided with attendance to one of the fescue
grazing schools starting in March. The fescue
schools will start in Missouri and travel on to six
states across the Fescue Belt, starting in Missouri
southeast to South Carolina and Georgia. Georgia
has joined the network since last year, where fescue
toxicosis was first described.

The organizing sponsor is the Alliance for
Grassland Renewal. That brings together seed
companies, testing labs, farmers, USDA agencies,
and universities. All work together to tell the same
story across the states, Roberts says. “The group
came a long way in unifying grass management.”
Livestock benefits. Farmers pocket profits.

Adults Believe
They Have a Food Allergy

More than 10% of adults in the US — over 26
million — are estimated to have a food allergy,
according to a study published in JAMA Network
Open; however, researchers found that 19% of
adults think they are currently allergic to a food,
although their reported symptoms are inconsistent
with a true food allergy, which can trigger a life-
threatening reaction. Results are based on a
nationally representative survey of more than
40,000 adults.

“While we found that one in 10 adults have food
allergy, nearly twice as many adults think that
they are allergic to foods, while their symptoms
may suggest food intolerance or other food-related
conditions,” said lead author Gupta, who also is a
professor of pediatrics at the Northwestern Univer-
sity Feinberg School of Medicine. “It is important to
see a physician for appropriate testing and diagno-
sis before completely eliminating foods from the
diet. If food allergy is confirmed, understanding the
management is also critical, including recognizing
symptoms of anaphylaxis and how and when to
use epinephrine.”

Researchers discovered that only half of adults
with a convincing food allergy had a physician-
confirmed diagnosis, and less than 25% reported
a current epinephrine prescription.

Researchers also found that nearly half of food-
allergic adults developed at least one of their food
allergies as an adult.

The study data indicate that the most prevalent
food allergens among US adults are shellfish
(affecting 7.2 million adults), milk (4.7 million),
peanuts (4.5 million), tree nuts (3 million), fin fish
(2.2 million), eggs (2 million), wheat (2 million), soy
(1.5 million) and sesame (500,000).

CONTINUED ON PAGE 72
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Study Shows Value
of Red Meat Exports
to Corn

The US Meat Export Federation
(USMEF) has received the results of
an updated study aimed at quanti-
fying the value delivered to US corn
producers through exports of red
meat. The original 2016 study, as
well as the 2018 follow-up, were
conducted by World Perspectives,
Inc. (WPI), a leading agricultural
consulting firm.

The original study, titled “The
Intersection of US Meat Exports &
Domestic Corn Use,” concluded
that exports of US red meat in 2015
accounted for 11.7 million tons of
combined corn and dried distillers
grains with solubles (DDGS) use.

In the latest update, WPI concluded
that 2018 beef and pork exports
used a combined total of 14.9 mil-
lion tons of corn and DDGS, which
equates to an additional 459.7
million bu. of corn produced —

an increase of 29% over the 2015
projections.

The updated study also took
note of the importance of export-
ing alternative cuts of beef and
pork that are often underutilized
in the domestic market. Beef and
pork exports have a direct impact
on the utilization and value of
DDGS as well, the updated WPI
study noted. Overall, the value of
DDGS sold for feed to livestock
represents about 23% of the value
of ethanol per bushel of corn.

Beef’s
Environmental Impact

A new study published recently
in the journal Agricultural Systems
reports that beef's environmental
impact is lower than perceived. In
the report, titled “Environmental
Footprints of Beef Cattle Produc-
tion in the United States,” the
researchers found that widely
accepted measures related to beef
cattle’s impact in the US are often
overestimated.

CONTINUED ON PAGE 74
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The comprehensive life-cycle assessment, conducted
by the US Department of Agriculture’s Agricultural
Research Service and the beef checkoff, was designed
to scientifically quantify the sustainability of US beef
production. This was accomplished by collecting and
examining feed and cattle production-related data from
more than 2,200 cattle producers in seven regional
production areas. Conclusions were derived using a
simulation model and the regional production data to
estimate national impacts in greenhouse gas (GHG)
emissions, fossil energy use, blue water consumption,
and reactive nitrogen loss.

Notable examples include: beef production, includ-
ing the production of animal feed, is responsible for
only 3.3% of GHG emissions in the US which is dra-
matically lower than the often-misapplied global
livestock figure of 14.5%; cattle consume only 2.6 Ib.
of grain per pound of beef carcass weight which is
comparable to feed conversion efficiencies of pork and
poultry; and on average, it takes 308 gallons of water
to produce a pound of boneless beef, and previous
reports have estimated upwards of 24,000 gallons.

The study assessed cattle production in the farm
and ranch portion of the beef supply chain, including
emissions associated with energy, feed, machinery,
seed, pesticide and other resources used in produc-
tion. Related work is in progress to assess production
further down the supply chain, including in the pro-
cessing, packing, distribution, retail, consumption,
and waste handling sectors. Together, these reports
will comprise the most detailed and comprehensive
assessment of US beef’s sustainability to date.

Soil Profile for Pre-planting Plans

Fifteen grams of soil can profide a microbiome pro-
file using DNA sequencing for better crop decisions,
much like at-home DNA tests for people. Launched
over three years ago and with most of their experience
in high value specialty crops, Trace Genomics is pio-
neering a soil test technology to accurately assess
agronomic potential and risks before the growing
season begins.

The company takes a soil sample and then delivers
areport . . . showing soil health characteristics and
potential agronomic risks. The sample procedure
is compatible with grid or zone management. Each
sample is 15 grams of soil, which is collected in a
barcoded tube.As described by its leaders, the
company is digitizing the soil’s bacteria and fungi
populations to then better inform planting, scouting,
fertilizer, and crop protection decisions.

By 2020, Trace Genomics expects to expand with
experience in row crops. In soybeans, the company
aims to better assess risks and improve management
for sudden death syndrome in soybeans. For retailers,
the report can help them position products.
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Alternative Meat
to be Regulated

Players on all sides of the animal
protein and substitutes markets
breathed a sigh of relief when
USDA and FDA agreed on joint
regulation of the cell-cultured meat
industry in the US. The public dis-
play of inter-agency cooperation
clarified the direction the federal
government was heading regarding
the intersection of two nascent
technologies and an industry that’s
been part of the American identity
for 200 years.

Far from resolving the issue,
though, the announcement set the
stage for more of the same in 2019
and beyond. Like the conventional
meat production and processing
business, cell-cultured meat com-
panies and those that produce
plant-based meat analogues
promise to be among the country’s
most regulated, legislated, and liti-
gated industries in the country.

“I can’t emphasize enough the
importance of the level playing
field,” says Mark Dopp, the North
American Meat Institute’s general
counsel and senior vice president
of regulatory and scientific affairs.
For the meat industry, a “level
playing field” starts with the same
level of government oversight the
conventional meat industry has
had for more than 100 years.

Plant-Based Proteins
Increase for
Foodservice

Case shipments of plant-based
proteins from broadline distribu-
tors to foodservice operators
climbed 20% last year, compared
with the year before, as
consumers seek out both protein
and perceived “better for you”
options, NPD Group said. All
regions of the country saw double-
digit growth in the year ended
November 2018, with the West
representing the most plant-based
volume and case shipment
growth, followed closely by the
South, according to NPD.

About a quarter of the US popu-
lation, many of whom aren’t vegan
or vegetarian, say they consume
plant-based beverages and foods
as well as animal protein on a
regular basis. Among the reasons
plant-based proteins have moved
into the mainstream are that con-
sumers have concerns about
animal welfare, and they want to
know how products are brought
to market. Burger substitutes
represent the largest plant-based
foodservice category and have
seen year-over-year double-digit
growth in pounds shipped to oper-
ators, the firm said. The group’s
receipt mining service shows that
smaller, more affluent households
earning $100,000 and up are the
top buyers of plant-based burgers.

“Plant-based proteins are no
longer just a meat replacement,
it’s now its own category,” David
Portalatin, NPD food industry
adviser, said in a press release.
“It’s possible that protein overall is
evolving into a category, whether
animal meat, beans, nuts, soy,
wild game, or other proteins, in
forms ranging from beverage to
center of plate.”

JBS Fined for
Carcass Weights

A civil penalty of $50,000 has
been assessed to
JBS USA after alleged violations of
the Packers and Stockyards Act
via inaccurate reporting of weights
and grades of beef carcasses.

In a press release from USDA’s
Agricultural Marketing Service
(AMS) sent out on December 14,
the agency announced that a con-
sent decision was reached with
JBS USA Food Company, also
known as Swift Beef Company
(JBS Swift), regarding the violation.

Through an investigation AMS
found that JBS had not main-
tained the identity of beef
carcasses at the packing com-
pany’s Grand Island, Nebraska,
facility. This resulted in prices
for carcasses being paid out
incorrectly because the weights
and grades were not attributed

to the cattle.
CONTINUED ON PAGE 78



866-356-4565

www.cattlevisions.com

Hetero black
Homo polled

Erixon Bitten 203A 296%%\*;
NCB Cobra 47Y x BMD Miss BLK Ice Dancer

Bitten offers a shortened gestation length and superior
calf vigor. Tons of hair at birth with excellent growth,
capacity and a genetic profile in the top 4% of the breed.
His sire, NCB Cobra is the 2018 Canadian sire-of-the-year
with 26 progeny averaging $12,100.

Homo black Homo black
Homo polled Homo polled
SC Pay the Price C11 298‘33%3 KCC1 Exclusive 116E 330%3éﬁ TNGL Imprint D989 3 17‘;55‘;*;
Pays to Dream x Trademark Hammer x Entourage TNGL Track On x JF Shock and Awe
Two-time NWSS Grand Champion Bull $240,000 valuation high-seller at Fort Worth! Division Champ at 2016 NAILE & 2017 NWSS! Use his impecca-
Lead bull in Kearns’ 2018 NWSS Champion Pen! ble structure and great design with outcross pedigree!
i
Homo black Homo black Homo black
Homo polled | Homo polled Homo polled
RFG/K-LER Elevation 727E A%  GSC GCCO Dew North 102C , 2%A#  Longs Pay the Man E16 o
RS Elevate x MCM Top Grade Duracell x Dew It Right Pays to Believe x Shear Pleasure
High-seller at 2018 NWSS “The One” Bull Sale. Awesome Calving ease combined with tremendous structural Great-built, stout, double-homozygous
outcross and EPD profile with excellent outline! soundness! 2018 Fort Worth Champion! Pays to Believe son!
I
Homo black
Homo polled
ASA# i i ASA# i i ASA#
KWA Law Maker 59C 2om%  STF Crimson Tide DZ87 arieay KSIG Steelin His Style 6D 3190058

CDI Authority x KWA Red Rock
Producing highly desirable, stout progeny!

CDI Rimrock x STF Much More
Exciting Red Genetics both phenotypically
and genotypically!

Silveiras Style x Steel Force x SS Babys Breath
1/2 SimAngus™, calving ease from the 2012 American
Royal Champion!

Homo black Homo black
Homo polled Homo polled
Rocking P Die Hard C060 31 oéiég W/C Double Down 5014E 333/3/;3 MR CCF 20-20 100B ngﬁiﬁg

Quantum Leap x Mo Magic

Die Hard is ultra sound and was the 2018 Fort Worth
Champion % Bull as well as the Reserve Champion at
the 2017 NAILE & American Royal! 3/4 blood.

EPDs as of 11.19.18

Executive Order X Yardley Utah

Featured at the 2018 Werning Sale, selling to Steve Hicks,
IN, owner of Relentless. Expect Double Down to transmit
a bold rib with extension through his front 1/3.

MR CCF Vision x HTP SVF Dew The Stroke

20-20 has sired lots of high sellers for his owner group
of Cooper, Hartman and Polzin. They are stout-made
and growthy with loads of eye appeal!
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The inaccurately recorded weights, grades, and
prices for beef carcasses occurred from December
14, 2017 through March 31, 2018.

Following notification of the violations, JBS imme-
diately took corrective actions to adjust the tracking
procedures and computer software for beef carcasses
at the plant. The company also conducted a self-audit
to determine the issues. Subsequently, JBS mistak-
enly overpaid some cattle sellers and underpaid others
during the 105-day period. Through the consent deci-
sion JBS did not seek reimbursement from the cattle
producers who were overpaid. The beef packer will
also send additional payments to the cattle sellers
who were underpaid in that time.

According to JBS, fewer than 40 cattle producers
were negatively impacted by the error and many
of those producers have been reimbursed.

Taco Bell Focusing on
Sustainable Beef

Taco Bell laid out a series of commitments to
move its business in an eco-friendly direction in
2019. A key promise is to “work to ensure all beef is
sustainable,” the quick-service chain with more than
7,000 US restaurants said in a news release. To that
end, Taco Bell has joined the US Roundtable for
Sustainable Beef (USRSB), a network of beef experts
composed of representatives from the supply chain,
academia and research, environmental and animal
welfare organizations, and veterinarians. In May, the
roundtable announced the first iteration of its sus-
tainability framework for the US beef industry.

At the same time, the Yum Brands unit vowed to
make its restaurants more welcoming to vegetarians
and flexitarians. “Later this year, Taco Bell will be
testing its first, dedicated vegetarian menu in stores,
as well as new featured vegetarian items to enjoy,”
the company said.

Other promises for the upcoming year include
“simpler, higher quality ingredients,” improved
recycling on its paper and plastic goods, support
for quality at the “value” end of the menu and
creating new jobs in the US, toward a goal of
100,000 new jobs by 2022. The company also
doubled its funding goal for the Taco Bell Founda-
tion, which offers scholarships to “passionate
innovators and creators.”

Taco Bell said it has made good on its 2017
promises to remove XL soda cups, use only cage-
free eggs across its menu, serve only chicken raised
without antibiotics important to human medicine,
develop more opportunities for young people by sup-
porting the Taco Bell Foundation in growing the Live
Mas Scholarship program, and create more US jobs.
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McDonald’s To Address
Antibiotics in Beef

McDonald’s Corporation said it plans to reduce the
use of antibiotics in its global beef supply, fueling
projections that other restaurants will follow suit.
The move by the world’s biggest fast-food chain
addresses concerns that overuse of antibiotics vital
to fighting human infections in farm animals may
diminish the drugs’ effectiveness in people.

McDonald’s becomes the biggest beef buyer to
tackle the issue in cattle, potentially creating a new
standard for livestock producers and threatening
sales by drug companies such as Merck & Co and
Elanco Animal Health.

McDonald’s said it will measure the use of antibiotics
in its 10 biggest markets, including the US, and set
targets to curb their use by the end of 2020. The mar-
kets cover 85% of the company’s global beef supply
chain. Under the McDonald’s policy, medically impor-
tant antibiotics cannot be used to routinely prevent
disease in food animals in the supply chain. The com-
pany does not expect the policy to raise hamburger
prices, although franchisees set their own menu prices.

Franchisees operate about 90% of McDonald’s
restaurants. The US Food and Drug Administration
last year said sales and distribution of medically
important antibiotics for food production fell 14% from
2015 to 2016, the first decline in year-to-year sales
since the agency began collecting the data in 2009.
Chicken accounted for 6% of the sales, while swine
and cattle came in at 37% and 43%, respectively.

Many restaurants and meat companies have
moved away from using antibiotics in chicken pro-
duction in recent years, in part because McDonald’s
did so. The Chicago-based chain has an outsize
influence on farm practices due to its size.

Removing antibiotics from cattle is more difficult,
experts said, because the animals live longer than
chickens and have more chances to fall ill.

Hamburger chain Wendy's Co. a year ago said it
would buy about 15% of its beef beginning in 2018
from producers that have pledged to reduce by 20%
their use of an antibiotic.

“What McDonald’s is doing will hopefully start
to shift the industry all together from over-using
antibiotics,” said Matt Wellington, antibiotics pro-
gram director for advocacy group US PIRG.

TB Found in ND Beef Herd

An investigation is underway by state veterinarians
in North Dakota after a rare strain of bovine tubercu-
losis (TB) was identified in a beef cow herd. Two adult
beef cows tested positive for Mycobacterium bovis at
out-of-state slaughter plants. Upon testing the rest of
the ND herd, five more cows tested positive with more

ing in progr .
testing in progress CONTINUED ON PAGE 80
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This is the first time this particular strain of TB has
been found in the US, but is similar to types identified
in Mexican cattle. The disease is zoonotic, meaning it
can be transferred between humans and animals. The
North Dakota Department of Agriculture and State
Board of Animal Health usually work with the USDA-
APHIS Veterinary Services on such issues, however the
government shutdown had limited current funding.

Novel Strain of TB

The Canadian Food Inspection Agency (CFIA) has
provided an update on their investigation into bovine
tuberculosis (TB) in British Columbia, originally
confirmed in 2018. CFIA chief veterinary officer Dr.
Jaspinder Komal said the majority of the infected
herd in British Columbia’s southern interior has
been tested, and to date, four confirmed cases of
bovine TB have been found in that herd.

CFIA said trace-out activities are progressing as
expected, with cattle from the infected herd being
traced to parts of British Columbia, Alberta, and
Saskatchewan. The agency said movement controls
have been placed on approximately 18,000 animals
to date, which includes 25 premises.
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CFIA’s Ottawa Laboratory-Fallowfield in Ontario
has completed culture testing of the tissue samples
collected from the original infected animal. The test
results have identified the strain of bovine TB to be
distinct from any cases previously detected in Cana-
dian wildlife or domestic livestock, Komal said, noting
that this strain is not related to past cases of bovine
TB in Alberta or British Columbia or anywhere else
in Canada.

Tea Tree Oil a Potential Antimicrobial

A new research study suggests that essential oil
extracted from tea tree (Melaleuca alternifolia) is a
potential natural antimicrobial agent to preserve
ground beef. Researchers inoculated ground beef
samples with various suspensions of Listeria monocy-
togenes strain ATCC 7644. The strain proved extremely
sensitive to the oil following diffusion testing, and
surface deformation and reduction in the size and
diameter of the treated strain were observed.

In addition, the death-time curve revealed a reduc-
tion of viable L. monocytogenes cells after one hour of
contact with the oil. The food matrix test indicated
antimicrobial activity in all samples with only one
exception. The inhibitory effect on L. mono by the tea
tree essential oil was promising, noted the researchers,
because it was effective at low concentration.

CONTINUED ON PAGE 82
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lllegal Cattle
Moving Case

The veterinarian for a Louisville,
Kentucky-based cattle company
accused of illegally moving 60,000
head of cattle out of state pleaded
guilty to charges he was part of
a conspiracy to defraud the US
government.

John Moran was accused of
pre-signing the required paper-
work that certified that the cattle
were safe to move even though he
had not inspected the herd owned
by Barber & Sons, Inc. Moran
was accused of receiving nearly
$19,000 from Barber & Sons
to sign 675 false certifications
between 2013 and 2015, accord-
ing to the original court filing.

He is the second of two defendants
to plead guilty in the case.

Millenials and Hispanics
Drive Organics

Millennials are spending 14%
more on organic products this year
compared to last, while Hispanic
consumers lead other ethnic groups,
spending over 13% more on organic
products compared to a year ago,
according to Nielsen data.

The market research firm
reported that organic products
sales now account for more than
$21 billion in sales and are up
nearly 9% in dollars and 8%
in units.

“Where the average American
household is spending just 0.2%
more across overall fast-moving
consumer goods, the pace of pur-
chasing happening among organic
goods is exceptional and is breath-
ing life into otherwise flat or
contracting aisles of the store,”
Nielsen noted in a news release.

Of the top 10 categories with
the highest organic dollar sales,
fresh chicken was ranked fifth,
with $499 million in sales, up
11% over last year. Cow’s milk,
pre-packaged salads, chicken
eggs, and nutrition bars rounded
out the top five.
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Trump Reassures
Farmers on Trade

The most recent round of trade
talks between the US and China
covered a wide range of topics.
China’s Commerce Ministry
released a statement saying the
talks are helping to establish a
way forward to wrap up the dis-
pute between the two largest
economies in the world; however,
a Reuters report says the state-
ment didn’t give many specifics
on the issues the negotiators are
trying to work through.

It's the first time the two sides
have talked since the Trump
Administration and China agreed
to a 90-day truce during a meeting
in Buenos Aires. The Chinese Com-
merce Ministry statement says the
two sides “held extensive, deep,
and thorough exchanges on trade
and structural issues of common
concern, which promoted mutual
understanding and established a
foundation for resolving each
other’s concerns.” The US Trade
Representative’s Office has issued
a statement saying the two sides
discussed “ways to achieve fair-
ness, reciprocity, and balance in
trade relations.” The report said
China pledged to buy “a substan-
tial amount” of agricultural,
energy, and manufacturing
goods from the US.

BQA Online
Reaches Milestone

More than 50,000 cattle produc-
ers have been certified through the
Beef Quality Assurance (BQA) pro-
gram’s new online learning system
since it was first offered in Febru-
ary 2017. Throughout the country,
hundreds of thousands have now
become BQA certified through in-
person and online training, with an
estimated 80% of the US fed beef
supply now touched by BQA-certi-
fied operations.
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The beef checkoff-funded BQA program is a nation-
ally coordinated, state-implemented program that
provides systematic information to US beef producers
and beef consumers of how commonsense husbandry
techniques can be coupled with accepted scientific
knowledge to raise cattle under optimum manage-
ment and environmental conditions. BQA guidelines
are designed to make certain that all beef consumers
can take pride in what they purchase — and can trust
and have confidence in the entire beef industry.

OSHA Fines Nebraska Beef Plant

The US Department of Labor’s Occupational Safety
& Health Administration (OSHA) has cited Noah’s
Atk Processors LLC — based in Hastings, NE —
for process safety management violations after an
employee suffered severe burns caused by exposure
to anhydrous ammonia, a gas used as an industrial
refrigerant. The beef processing plant faces penalties
of $182,926 for 16 serious safety violations, according
to a statement from OSHA.
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Beef Imports Lower, Exports Higher

As of October, US beef imports declined by 4.8%
year-over-year to 234 million pounds. Mexico’s
imports declined by 19.2%, Australia by 11.2%,
and New Zealand by 10.2%.

Exports were higher, up by 272 million pounds
(4.6%) from last year. South Korea, Japan, and
Taiwan contributed most of the growth, which is
expected to continue.

Five-year Farm Bill Signed

A five-year, $867-billion farm bill that expands
farm subsidies and funds programs for organic farm-
ers and nutrition programs has been finalized.

The bill allows USDA to use funds for a new Foot
and Mouth Disease Vaccine Bank and pays for the
National Animal Health Laboratory Network, which
provides disease surveillance and diagnostic support,
as well as creation of a National Animal Disease Pre-
paredness and Response Program. It also legalizes
domestic hemp production.
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Consumers Eating
Restaurant Meals at Home

US consumers are eating more meals from restau-
rants within their homes, according to new data. The
research indicates that restaurant meals consumed
at home accounted for 32% of all restaurant traffic,
up 2% from results a year ago.

A percent of those who chose to eat at home were
at home before they ate the restaurant meal, with
single adults with incomes of more than $100,000
driving the majority of the in-home restaurant meal
increases. Families and groups of five or more repre-
sented 31% of food service meals eaten at home.

Animal Welfare Factor
When Buying Meat

Animal welfare has a larger impact on meat purchas-
ing decisions than price or quality, especially among
millenials and women, according to a new survey.

Nearly two-thirds (66%) of US consumers surveyed
said they would be less likely to buy meat processed
by a company with a bad reputation when it comes to
animal welfare. Nearly half of all survey respondents
(46%) cared about both price and quality of the food
products, while 29% cared more about quality alone.
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New Meat Cuts
Top Chefs’ 2019 Trends

Globally inspired new cuts of meat are among
the top menu trends forecast for 2019 by chefs in
a National Restaurant Association (NRA) survey.

About 67% indicated that new cuts of meat would
again be among the top food trends, like last year.
Examples are oyster steak, merlot cut, and Vegas
Strip steak. More than 60% identified local meats
and seafood as hot items.

Study Challenges
Conventional Wisdom

A study by USDA researchers has found similar
levels of antimicrobial resistance in ground beef
samples from cattle raised without antibiotics and
in conventional ground beef.

The researchers noted that the US ground beef with
“raised without antibiotics” label claims is perceived
as harboring fewer bacteria with antimicrobial resis-
tance (AMR) than are found in conventional ground
beef with no such label claim. However, they said,
they found the study results were consistent with
prior research suggesting antimicrobial use in US
beef cattle has minimal impact on the AMR of bacteria

found in these products.
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Canadian Bovine Tuberculosis
Probe Results

An investigation into a case of bovine tuberculo-
sis (TB) in a herd of cattle in British Columbia will
continue even though the majority of the animals
in the affected herd have been tested. The Cana-
dian Food Inspection Agency (CFIA) and British
Columbia officials are working together with pro-
ducers and industry associations after four cows
were confirmed to have bovine TB starting in
October 2018.

Animals from the infected herd now have been
traced to parts of three Canadian provinces and
movement controls are in place on about 18,000
animals on 25 premises. Tests also uncovered that
the confirmed cases of bovine TB are distinct from
previous cases found in Canadian wildlife or domes-
tic livestock.

Ag Leaders Increase Efforts
to Stop Move

Pushback from the agriculture community
ratcheted up as 21 prominent voices, including
two former USDA chief scientists, wrote to Congress

expressing concern about a decision to relocate
two research units outside of Washington, DC.
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The USDA announced that the Economic
Research Service (ERS) and National Institute of
Food and Agriculture (NIFA) would be moving out-
side of the Capitol by the end of 2019. The group
is calling to protect ERS and NIFA as independent
agencies so they maintain the quality, credibility,
and integrity of their research.

Takeout Customers
Buy More than Dine-in

Consumers who regularly use takeout or delivery
services tend to buy more food when ordering than
when they dine in the restaurant, according to new
research. Those who have increased their takeout
usage since 2016 say easier-to-use mobile apps
and websites are a reason they order more.

Fifty-eight percent of all foodservice orders are
for carryout and delivery among regular takeout
customers; 30% of regular takeout users — those
who order carryout or delivery at least once a month
— say they typically purchase more food when
ordering carryout versus dining in.
CONTINUED ON PAGE 92






INDUSTRY UPDATE

The Tribe has Spoken

US consumers are turning more to bloggers, social
media, and online communities — or echo chambers
called “tribes” — for information on health, a trend
that presents a danger when consumers choose it
over sound science.

Nearly 60% of consumers who engage in “clean”
eating, for example, research their food online; more
than a quarter of adults rely on social media for infor-
mation on GMOs and which foods contain them; and
consumers following lifestyles like paleo, Whole30, and
plant-based often find their tribes online, according to
NPD’s Eating Patterns in America.

Consumer Accept Meat
Protein Hydrolysates

In a Danish consumer study, scientists found
consumer acceptability and nutritional functionality
of umami-tasting meat snacks enriched with meat
protein hydrolysates (MPH). MPHs utilize byproducts
of animal origin such as porcine rind, bovine heart
and chicken collagen as sources of health-promoting
peptides in food products.
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The sensory test and instrumental analyses indi-
cated that MPH-enriched sausages were acceptable to
consumers and nutritionally functional. The findings
suggest that this ingredient could be added to increase
the nutritional density of a reference meat product
without negatively affecting consumer acceptability.

Standard Set
for Antibiotic Use in USA

A group of food companies, livestock producers,
trade associations, and retailers has released compre-
hensive framework to strengthen oversight for use of
antibiotics in food animals.

Members led by the Farm Foundation and The Pew
Charitable Foundation include Tyson Foods, Hormel
Foods, Smithfield Foods, Jennie-O Turkey Store,
McDonald’s Corp., Walmart Inc., the National Pork
Board, National Pork Producers Council, and National

Turkey Federation.
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Judge Reinstates WOTUS

A federal judge in Washington state has reinstated
the Waters of the US (WOTUS) rule as prescribed by
the Obama administration, according to a report by
the Capital Press.

Western Washington District Judge John
Coughenour, a Reagan appointee, said ultimately that
the current administration erred when it suspended
WOTUS without taking public comment on the merits
of the rule.

Semen Available on
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www.cattlevisions.com
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Court Strikes Down lowa Law

The US District Court for the Southern District
of Iowa ruled as unconstitutional the Iowa law in
effect since 2012 that made it illegal for activists to
lie to gain access to livestock operations and shoot
unauthorized video.

The law, dubbed “Ag-Gag” by activist groups, made
it illegal for persons to obtain access to an agricultural
production facility by false pretenses. The ruling was
based on an analysis of the lawsuit as it pertains to
the Constitutional right to free speech.

States Define Meat

Missouri was the first state to regulate the
term “meat” on product labels, and now Nebraska,
Tennessee, Virginia, and Wyoming also look to
pass state measures to limit false marketing of
alternative meats.

In addition, the Iowa Cattlemen’s Association
has approved policy supporting the term “meat”
to describe only those proteins derived from actual
livestock raised by farmers and ranchers that are
harvested for human consumption. The policy also
supports oversight of alternative protein products
by the USDA. ST
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Have You Checked Out

Active Herd?

A FREE and EASY cattle management software.

Keep up-to-date Easy access:
informal records

that can be directly

imported into

ASA’s database.

Stay current:

Save money:

Track Your
Management
Data:

Import existing active animal
groups or create new pasture
groups and animal records.

Add updated performance data:
actual birth, weaning, and yearling
weights; calving ease scores; and
import information directly into
Herdbook for the most accurate
EPD updates.

Directly register cattle by
moving informal pasture groups
and records into an ASA job for
data submission.

Active Herd’s goal is similar to
other cattle management software
but free with ASA membership.

e Herd health treatments

® Breeding, pregnancy, calving

e Weaning and yearling weights
and measurements

e Inventory and active pastures

Log into herdbook.org,
go to “Herd Mgmt”, and
select “Active Herd”.






Walton - Berry

Graduate Student Support Grant

Purpose:

To aid in the professional development, success, and experiences of young animal
scientists at the regional and national level, by providing support for graduate study.
The recipient shall mentor a Masters or Ph.D. student in Animal Science.

The recipient mentor and student shall provide a report for publication

in both SimTalk and the Register.

The Committee requests that faculty mentors apply for the grant to assist in
planning and conducting research, as well as graduate student recruitment and travel.
The Committee will award funds to the top two qualifying programs:
$5,000 to the top pick and $3,000 to the second choice.

This grant is available to all agriculture disciplines; however,
focus will be on the genetic improvement of livestock.

Entry Deadline: April 15, with announcement by May 15.

To apply for this award:
Faculty members must submit an application explaining the particular area of study and
how these funds will be used. The application will include a description of the research,

along with supporting documentation from the Department Administration.

This grant will be made payable as a gift

to the research account of the selected faculty member.

Applications may be submitted electronically or in hard copy to the
American Simmental Association
One Genetics Way
Bozeman, MT 59718
or
simmental@simmgene.com

Entry Deadline: April 15
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Ad Sales Staff

For All Your
Advertising Needs

Nancy Chesterfield
406-587-2778
nchesterfield@simmgene.com

Rebecca Price
406-587-2778
rprice@simmgene.com

International Sales

Jeff Thomas
406-581-8859
Jeffthomas138@gmail.com

Subscriptions

e Domestic $50/year

e First Class $100/year

e All International
$150/year (US)
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imTalk is an 8 1/8 x 10 7/8 inch publication produced by the Register, the official publication

of the American Simmental Association. Published four times annually, SimTalk is a glossy,

full-color publication with a circulation that targets commercial users of SimGenetics.
Advertising in SimTalk provides a unique opportunity to brand and trademark your program to
thousands of potential customers. If you are serious about communicating with the commercial
beef business, consider an advertising presence in every one of our four annual issues.

Space and four-color rates for SimTalk:

Space Rates Non-Contract 2X Contract 4X Contract Four Color
1 page $890 $840 $800 $300
2/3 page $760 $730 $700 $200
1/2 page $510 $480 $460 $150
1/3 page $380 $370 $350 $100
1/4 page $260 $250 $230 $75
1/8 page $150 $50
3-inch mini $115 $30
2-inch mini $85 $15
2-inch card $289/year, 4 insertion $60
1-inch card $220/year, 4 insertions $40

Classified Ads $2.00/word, $24.00 minimum, must be prepaid

SimTalk Deadlines for Publication:

Sales Close Ad Materials Camera Ready Mail Date
Early Fall 2019 July 23 Aug 1 Aug 12 Aug 26
Late Fall 2019 Sept 20 Sept 27 Oct 7 Oct 21
January 2020 Dec 5 Dec 13 Dec 20 Jan 9
ASA/SimTalk Membership Directory 2019 Deadlines for Publication:

May 1 May 10 May 23 June 12

Send all ad materials to: register@simmgene.com or Fax: 406-587-9301

A non-refundable fee of $50.00 will be assessed
if a client does not meet deadlines or if the client
commits to advertising and cancels after the
deadline or if the ad must be dropped to ensure
on time publication.

Advertising materials (including photos) must
be in SimTalk office by the dates listed above.
SimTalk, which mails by bulk rate, assumes
no responsibility for actual receipt date.

Design Charges

Advertising rates are for camera-ready ads only.
Additional design charges will apply to any ad
that is designed by ASA Publication, Inc.

Layouts & Proofs

Although every effort will be made to provide
proofs on all ads, proofs are guaranteed only
if all ad material arrives in SimTalk office
prior to deadline.

Terms

All accounts are due and payable as invoiced.
Interest charges of 1.5 percent per month

(18 percent APR) will be added to accounts

30 days past due. If an account becomes 60 days
delinquent, all ASA Publication, Inc. work may be
suspended until full payment is made. After review
by the ASA Executive Committee, ASA privileges
may be denied to those with accounts over

90 days delinquent.

Advertising Content

SimTalk and its staff assume no responsibility

or obligation to verify the accuracy and truthfulness
of advertising copy submitted to SimTalk. However,
SimTalk reserves the right to reject any advertising
copy or photo which SimTalk deems unsuitable

for publication for any reason, including copy or
photographs which are false or misleading. SimTalk
assumes no responsibility for the accuracy and
truthfulness of submitted print ready ads. Advertis-
ers shall indemnify and hold harmless SimTalk

for any claims concerning advertising content as
submitted. Advertising containing pedigrees or
statements regarding performance must conform

to records kept by the American Simmental Associ-
ation. Copy deviating from official records may be
changed as necessary without advertiser consent.

Editorial Policy

Opinions expressed are the writers’ and not
necessarily those of SimTalk. Photographs are
welcome, but no responsibility is assumed for
material while in transit or while in the office.

ASA PUBLICATION, INC

One Genetics Way
Bozeman, Montana 59718
406-587-2778 ® Fax 406-587-9301
register@simmgene.com
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27

29
29
30

Diamond Bar S Sale — Great Falls, MT

Eichacker Simmentals’ Annual Bull Sale — Salem, SD (pg. 64)

Cason’s Pride and Joy Bull Sale — Russell, IA

Hicks Cattle Company’s Annual Production Sale — Covington, IN
Kentucky Beef Expo Sale — Louisville, KY

KSU’s Annual Legacy Sale — Manhattan, KS

Mason Angus/SimAngus™ Sale — Broken Bow, NE

Powerline Genetics’ High-Altitude Bull Sale — Castle Dale, UT

Trinity Farms’ Generations of Excellence Sale — Ellensburg, WA (pg. 60)
Walsh Simmental Bull Sale — Hubbard, NE

Gateway Genetics’ Versatility + Bull Sale — Pierce, NE

Gold Bullion Group’s Annual Sale — Wamego, KS

March Madness Online Sale — wwwdponlinesales.com

Rincker Simmentals’ Sweet 16 Online Bull Sale — www.rincker.com
Bonchuk Farms’ Annual Sale — Virden, MB

Dikeman and Huninghake’s Simmental and Angus Bull Sale — Wamego, KS
Doll Simmental Ranch’s Annual Production Sale — Mandan, ND (pg. 61)
Open 8 Genetics Sale — Charlo, MT

61st Tifton Bull Test Sale — Irwinville, GA

Klein Ranch’s Heart of the Herd Sale — Atwood, KS

Bieber Red Angus Sale — Leola, SD

Brink Simmentals’ Private Treaty Bull Sale — Elkader, IA

Keller Broken Heart Ranch’s Annual Production Sale — Mandan, ND (pg. 61)
17th Annual Carcass Performance Partners Bull Sale — Lucedale, MS
Bulls of the Prairie — Oakley, KS (pg. 81)

Great Lakes Beef Connection Bull Sale — Clare, MI (pg. 79)

I-29 Bull Run Simmental/Angus/Hereford Production Sale — Sioux Falls, SD
Mill Brae Ranch’s Predictable Genetics Performance Bull and Female Sale —
Maple Hill, KS

Northwest Select Simmental Sale — Stanley, ND

Tennessee Beef Agribition — Lebanon, TN

Gonsior Simmental Production Sale — Fullerton, NE

Cline Cattle Co.’s Spring Bull Sale — Manhattan, KS

Powerline Genetics’ Spring-Born Bull Sale — Arapahoe, NE

R.A. Brown Ranch’s 4th Annual Spring Bull Sale — Throckmorton, TX (pg. 39)
15th Annual Cattleman’s Kind Bull Sale — San Saba, TX

Kearns Cattle’s 30th Annual Bull Sale — Rushville, NE

Schmig Simmental Ranch’s 36th Annual Production Sale — Stockholm, SD
3C/NLC Annual Production Sale — Wessington, SD (pgs. 64, 99)

Sunflower Genetics’ Annual Production Sale — Maple Hill, KS (pgs. 24-25, 63)
1st Annual Southwest Classic Female Sale — Americus, GA

Altenburg Super Baldy Ranch’s 27th Annual Bull Sale —

Fort Collins, CO (pg. 45)

Dickinson Ranch’s Annual Sale — Gorham, KS (pg. 85)

Eastern Spring Simmental Sale — Columbus, OH

High-Bred Simmentals’ Sale — Fredonia, KS

Red Hill Farms’ “More Than a Bull XIV” Sale — Lafayette, TN (pgs. 62, 112)
Rockin H Simmental Production Sale — Canby, MN (pg. 69)

All Terrain Bull Sale — Walsh, CO (pgs. 60, 71)

17th Annual Schrader Ranch’s Bull Sale — Wells, KS (pg. 86)

Family Matters Online Sale — www.dponlinesales.com

Open Gate Ranch Sale — Simms, MT (pg. 101)

TSN Simmentals’ Annual Sale — Platte, SD (pg. 97)

Drake Cattle Company Bull Sale — Centerville, IA

Vertical Edge Genetics’ Annual Production Sale — Bancroft, ID (pg. 110)
Arkansas Bull and Commercial Female Sale — Heber Springs, AR

C&C Farms’ Clear Vision Inaugural Production Sale — Winder, GA

Clear Choice Bull Sale — Milan, IN (pg. 84)

Clear Vision Annual Production Sale — Jefferson, GA

Lechleiter Simmentals’ 31st Annual Sale — Loma, CO (pg. 60)

R&R Genetics’ 2019 Bull and Heifer Sale — Tremonton, UT

T-Heart Ranch’s High Altitude Bull Sale — LaGarita, CO (pgs. 18-19, 60)
Wisconsin Simmental Association’s Spring Spectacular Sale —

Lancaster, WI (pg. 75)

Diamond H Ranch’s Annual Production Sale — LaCrosse, KS

52nd Annual Wardensville Bull Test Sale — Wardensville, WV

Spring Into Excellence Simmental Sale — Pennsylvania Furnace, PA
Wilson Ranch Sale — Saint Onge, SD

Harriman Santa Fe “Top of the Breed” Bull Sale — Windsor, MO

Wildberry Farms Bull and Bred Heifer Sale — Hanover, IL (pg. 111)

CONTINUED ON PAGE 106
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| APRIL
Georgia Made Online Sale — www.dponlinesales.com

CK Bar Ranch Bull Sale — Saint Onge, SD (pg. 88)

South Dakota State University’s 27th Annual Bull Sale —
Brookings, SD (pg. 108)

16th Annual ‘Pick of the Pen’ Bull Sale — Blacksburg, VA (pg. 83)
Big Country Genetics Sale — Powell, WY (pg. 1)

Bulls of the Bluegrass — Lexington, KY (pg. 82)

The Gathering at Shoal Creek — Excelsior Springs, MO (pg. 72)
WBIA’s 62nd Annual Performance Selected Bull Sale Platteville, WI (pg. 90)
X/L Ranch Sale — Powell, WY

Nelson Livestock Co. Production Sale — Wibaux, MT (pgs. 61,87)
The Right Kind Performance Bull Sale — Richmond, IN

12 Trennepohl Farms’ Back to the Farm Bull Sale — Zanesville, OH
13 Brant Farms’ Annual Sale — Hinckley, MN (pg. 73)

13 Haugestuen Ranches Build Your Herd Sale — Barron, WI

13 Southeast All Black Classic — Marianna, FL (pg. 80)

17 Trennepohl Farms’ Top 10 Sale — Middletown, OH

18 Virginia Beef Expo Simmental Sale — Harrisonburg, VA

19 VA Simmental Spring SimSensation Sale — Harrisonburg, VA

20 3rd Annual Southwest Showcase Sale — Crockett, TX

20 Diamonds and Spurs SimGenetics Sale — Bois d’Arc, MO

27 Customer’s Choice Sale — Milan, IN

27 Heartland Performance With Class Bull Sale — Waverly, IA (pg. 74)

CroONON® G

2 Nelson Simmental and SimAngus™ Bull Sale — Glasgow, MT
2 PLG/Seward Cattle Co. PAP Tested Bull Sale — Burnt Fork, WY
4 Gettysburg Stars and Stripes Sale — Gettysburg, PA
4 Hilbrands Cattle Company’s Passion 4 Perfection Sale — Clara City, MN (pg. 76)
4 Timberland Cattle’s Spring Female Sale — Vernon, AL
11 Banners and Beyond — Seward, NE
18 25th Annual BHR’s Designer’s Classic Sale — Granbury, TX

www.simmental.org 18 5th Annual Spring Turnout Sale — Seward, NE

JUNE
11-15 North Central Regional Classic — West Fargo, ND
[ 4 19-22 Eastern Regional Classic — Lewisburg, WV
19-22 South Central Regional Classic — Stillwater, OK
26-29 AJSA Western Regional Classic — Logan, UT
Prepare for the Breeding JULY
Scason with These Handy 21-28 AJSA National Classic — Louisville, KY
Resources. SEPTEMBER
By Jaclyn Ketchum, Mike Smith 7 NC Fall Harvest Sale — Union Grove, NC
Ph.D., and Jackie Atkins, Ph.D. 15 Illini Elite Sale — Shelbyville, IL
. . 18 Gonsalves Ranch Bulls Eye Breeders Angus & SimAngus™ Bull Sale —
Planning for a successful breeding Modesto, CA
season starts now. Check out 21 Family Matters Sale — Auburn, KY
this article for helpful links to 23 LRW Simmental's Genetic Harvest Sale — Janesville, WI
resources and tips‘ 26 Beef Solutions Bull Sale — Ione, CA

28 16th Annual Head of the Class Sale — Louisburg, KS
28 Head of the Class Sale — Louisburg, KS

— OCTOBER

5 Belles of the Bluegrass — Campbellsburg, KY

| 5 Buckeye’s Finest Sale — Zanesville, OH

6 Field of Dreams Production Sale — Hope, IN, September Cal.

EPDs: Frequently Asked 6 Wisconsin Simmental’s Midwest Fall Roundup — Lancaster, WI
. 12 New Direction Sale — Seward, NE (pg. 62)
QIIQStIOI‘IS and Answers 14 Burlap and Barbed Wire Vol. V Female Sale — Clay Center, KS
By Lauren Hyde, Ph.D. 15 Top Shelf Genetics Online Sale — www.sconlinesales.com
18 Buckles and Banners Sale — West Point, IA

Easy-to-follow answers to 19 Midwest Made Sale, Prairie City, IA
frequently asked questions 19 MN Beef Expo — White Satin On Ice and All Breeds Sale — Minneapolis, MN
straight from IGS’s lead geneticist. 22 Koz-E Acres and Wilmes Farms’ Fall Harvest Sale — Le Sueur, MN
Helpful links to additional 26 7P Ranch’s 44th Annual Production Sale — Tyler, TX

26 Clear Choice Sale — Milan, IN
26 Fred Smith Company Ranch's Extra Effort Sale — Clayton, NC
26 Red Hill Farms’ “Bulls and Females of Fall V’ — Lafayette, TN
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AD INDEX

Alabama

GibbsFarms . ........ ... ... i 113
Mobley, Col. Luke, Auctioneer ...94
Williams, Steve. . .......... ... ... 70
Arkansas
FaulknerFarms.............. ... ... .. ........ 6,7
Fleckvieh Marketing Coalition. . ................... 6,7
LoglandFarms . ..., 6,7
California

Gilliland, Ron. .. ...... .. ... 53
LDRGenetics .. ......ooiiii 53
Colorado

Altenburg Super Baldy Ranch, LLC .............. 45, 60

Bridle Bit Simmentals
Bulls of the Prairie. .. .................
Campbell Simmentals
Far Out Cattle Ranch

L-CrossRanch ..............................
Leachman Cattle of Colorado . . . . .. 56, 57
Leachman Elite Semen Cooperative. . . 56, 57
Lechleiter Simmentals. . ............... ....60
Lee’s Cattle Company. ........................... 55
T-HeartRanch......................... 18,19, 81, 60
Florida

Southeast All Black Classic .
Southern Cattle Company. ......................
Georgia

Jones, Mike, Auctioneer . ............... ... ... 70
Phillips Farms Simmentals . .. ..................... 64
Idaho

PromiseLandRanch ............................ 60

Vertical Edge Genetics . . . .. 110

lllinois
ALLBeef. ... ... 107
Allied Genetic Resources. . 1, 3, 13, 19, 22, 23, 24, 45, 70, 71,
..... 79, 81, 83, 87,91, 94,101, 103, 111, 112, 113, IBC
BarQHFarms................. ... ... ... ..
Blackford Show Cattle. .. .........................
C-MORBeefFarms ............
Hopewell Views Simmentals
JRSimmentals ................ .
RhodesAngus. ................... .. ... ...
Wildberry Farms .. ....... ... . o

Indiana

ClearWater Simmentals .........
Lucky Penny Cattle Company . .
Purdue University . ........... ..
Wesner Livestock Enterprises. . .................... 84

lowa

BoyleRanch................................... 70
Brink Fleckvieh ca
Double EFleckvieh.............. ... ........... 6,7
Fleckvieh Marketing Coalition. . ................... 6,7
Heartland Simmental
JSSimmentals .............. .. ...
Springer Simmental .
Stanley Martins Farms ............................ 4

Kansas
ART-JEN Simmental Farm ....................... 114
Brooks SimmentalRanch......................... 63
Bulls of the Prairie
Cow Camp Ranch
Diamond H Ranch

Dickinson Ranch. . ........... ... .. ... .. ... .. ...

Dixson Farms,Inc. ........................... ... 63
FallFocus.................... ..92
GoldBullion. . ................. ..63
Hofmann Simmental Farms .. 63
Ir'vineRanch ... ... . 91

Jensen Simmentals. . ................ . . L 114
Kansas Simmental Association. . ................... 92
Kaser Brothers Simmental

Rains Simmental. .............

RiverCreekFarms ............

SchraderRanch ......... ... ... .. ... ... .. ...
SEK Genetics™ Genetic Horizons . . ............. 12,13
Sunflower Genetics, LLC

SutherFeeds, InC.......... .. .. . i
Kentucky
BBSimmentals................................ 105
Bullsofthe Bluegrass. ........................... 82
DP Sales Management, LLC. ................... 82,84

Kaiser Simmentals ................. ... ... . ...
Misty Meadow Farm
Rocking P Livestock
Sells,Joshua. .. ...

Swain Select Simmentals . . ....................... 82
Wayward Hill Farm . .............. ... ... ... ... 82
Louisiana

Fleckvieh Marketing Coalition. . ................... 6,7
RuggedRCattle ............. ... ... 6,7, 114
Michigan

Big Country Genetics ............................. 1
Fleckvieh Marketing Coalition . . 6,7

Freedom RunFarms......... ..6,7

Great Lakes Beef Connection. . . . 79
GreenValleyFarm .............................. 79
JBarJRanch,Inc. ........... ... ... ... oL 79

JC Simmentals
JS Simmentals
SalinasFarms................
SD Simmentals
TripleZSimmental ..................... ... . ... 114
XLRanch ... ... 1

CONTINUED ON PAGE 110
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AD INDEX

Minnesota

BrantFarms ............ ... ... . .o 73
Clear Springs Cattle Company . ................... 103
Eberspacher Enterprises, Inc.. ......... 69, 72,73,74,76
Hilbrands Cattle Company . ....................... 76
K-LERCattle. ......... ... 55
OakMeadow Farms . ................. ...63
Rockin H Simmentals . ................ ...69
Rossman Farm Genetics ...55
RydeenFarms .................... ... ... ... ... 63
TomHook Family .............................. 103
Mississippi

Little Creek Farm, LLC . ..

RockhillRanch .......... ... ... .. i i
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Missouri
Cattle Visions . ............... 12, 13,16, 17,29, 30, 31,
.................. 36, 42, 43, 55, 77, 89, 94, 95, 109
Double R Cattle Company ........................ 72
Fleckvieh Marketing Coalition. . ................... 6,7
FullCircleFarms. . ............ ... . oot
GENEX™ Custom Collection .
Gerloff Farms . ................ ... o 60
Harriman SantaFe (Bob) . ........................ 60
Lucas Cattle Company . ...................... 60, 104
New Day Genetics ..., 8
RS&T Simmentals .
Shoal Creek Land & Cattle . ....................... 72
SteaksAlive . ... ... BC
Three Cedars Simmentals ......................... 8
VestLaneFarm................. . ... ... ....... 72

CONTINUED

Montana

Bullsofthe BigSKy . . ... oo 61
Gateway Simmental & Lucky Cross ................ IBC
GENEX™ Custom Collection . ..................... 94
HillsRanch............. ... ... .. ... .........
Miller Simmentals . ............ ... .. ... ... ...
Nelson Livestock Company
OpenGateRanch.............
ORIgen........cooviiuiainn.

Peck Simmentals . ............ ... .. ... ... .. ...
Universal Semen Sales, Inc.. . ............... 12,35,94

Nebraska

APEX Cattle ............
Berger’s HerdMasters
ForsterFarms..................................
Gengenbach Cattle Company. . ....................
J&C Simmentals..............
Neogen® GeneSeek Operations. .
Sandy Acres Simmental .. ......
Sloup Simmentals. .. ... ...
TriangleJRanch..........................

North Carolina
Fred Smith Company ................oo i, 91

North Dakota

BataBrothers ........... ... ... .. ool
Dakota Xpress .. ...oviiii
Ellingson Simmentals . . .......................
James Creek Simmental . ........................
Kaelberer Simmentals. . ........

Keller Broken Heart Ranch
Kenner Simmentals. . ..........
Rust Mountain View Ranch
SRF Simmentals
SYS Simmentals
TNT Simmentals

Oklahoma
LazyURanch.............. ... .. ... ... .. .......
MorrisFarm.......... ... ... ... i
White Farms . ................

Willis Simmentals

Ohio
Select Sires®, InC. .. ... 5,12,22,91,113

Pennsylvania
Elk County Simmentals.......................... 114

South Dakota
3C ChristensenRanch ........................ 64,99
B&B Simmental Cattle
Benda Simmentals ............
CKBarRanch..................................
DiamondMRanch .......................... ...
Double J Farms Simmental Cattle . .

Eichacker Simmentals .........
Ekstrum Simmentals. ..........
Fleckvieh Marketing Coalition. .. ..................
JackpotCattle Co.. ...
NLC Simmental Ranch . . . .
S/M Fleckvieh Cattle . . .

SchnabelRanch.............. .
South Dakota State University . ...................
Stavick Simmental ............ ... ... oL
Traxinger Simmental. . .........

TSN Simmentals..............

Werning Cattle Company

Tennessee

MartinFarms. ....... ... ... i 62
RedHillFarms. ............................. 62,112
Texas

Bois d’Arc Land & Cattle Co.. . ..................... 61
CircleMFarms . ........ ... .. i 95
EstesRanch................................... 80
Fleckvieh Marketing Coalition. . ................... 6,7
Fullblood Simmental Fleckvieh Federation........... 14
R.A. Brown Ranch ...39
ReavisFarms ................ -
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Texas (continued)

RubylaneFarm........ ... .. .. ... ... ... ......
Shipman, Jered, Auctioneer
Smith Genetics . .....................

STgenetics® . .. ...
Virginia

McDonald Farms. . ............ ..o i 83
Washington

Fleckvieh Marketing Coalition. . ................... 6,7
Professional Livestock Solutions. .. ................ 6,7
TrinityFarms. ........... ... . 60
West Virginia

WardensvilleBull Test. . ........................... 2
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Wisconsin
ABS®Global,Inc. ............. 3, 23,64, 113
Accelerated Genetics

Wisconsin (continued)

GENEX™ 9, 94
Wisconsin Beef Improvement Association ............ 90
Wyoming

Black Summit . ....... ... .. 1
Canada

Circle3Genetics. . ...
Double Bar D Farms

CONTINUED
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American Simmental Association . . . . . . IFC, 27, 32, 33, 34,

........... 46, 47, 49, 52, 65, 66, 92, 96, 98, 100, 106
American Simmental-Simbrah Foundation............ 98
Fleckvieh Marketing Coalition. . ................... 6,7
Fullblood Simmental Fleckvieh Federation .. ......... 114
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(IGS)............. IFC, 24, 32, 33, 38, 44, 47, 49, 52
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........................ 55,77, 82,89, 94, 95, 109
Cow Herd DNARoundup .. .......ovvvnneennn. 32,52
DP Sales Management, LLC. . ..................... 84
DVAuGtion . ................. 71,75, 81, 84,90, 99, 112
Eberspacher Enterprises, Inc.. . ........ 69,72,73,74,76

Feeder Profit Calculator™ . .......... IFC, 32, 33, 38, 44,
...52,60, 62,63, 64,94

GENEX™
GENEX™ Custom Collection
GGP ........ ... ...l
GrowSafe
International Genetic Solutions

(IGS).............. IFC, 24, 32, 33, 38, 44, 47, 49, 52
Jones, Mike, Auctioneer . .......... .. ... .. ... 70
LiveAuctions.TV ................. 24,69,72,73,74,76
Mobley, Col. Luke, Auctioneer. . .................... 94
Neogen® GeneSeek Operations. . . ................ 100
ORIgen............ i 3,94
Pennington® Seed Forage Products. . ............... 37
Professional Livestock Solutions. . . .
Safety Zone™ Calf Catchers ...................... 15
SEK Genetics™ Genetic Horizons .. ............. 12,13
Select Sires®, Inc. .. ................
Sexcel. ... ...
SexedUltra4M® ... ... .......

Shipman, Jered, Auctioneer
SimGenetics Profit Through Science
..................... 27,32, 46, 47, 49, 52,92, 100
STgenetics® . . ............. .. ..
Superior Livestock Auctions . . .
Superior Productions. . ....................
SutherFeeds, InC.......... .. .. . i
Universal Semen Sales, Inc.. ................

Miscellaneous

ActiveHerd........ ... ... ... ... il 96
ASADNA ... ... .. 61
ASA Performance Advocate . .. .61,62,63,71,83, 112
ASA Publication, Inc.. . .............. .. ... 46, 65, 66
BestoftheBarns............. ... .. ... ... L 43
Carcass Merit Program (CMP). . . 34, 61, 62, 63, 64, 83, 112
CheckUs OutOnline .......... .. 106

Commercial EPDs. ............ .52
Commercial Programs . ..........................
Commercial Tools . . .............................
Cooperator Herds . .. ..........
Cow Herd DNA Roundup . . .
FallFocus9 ........ ... ... ... ... ... ...
Feeder Profit Calculator™
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SimGenetics Profit Through Science
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